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GfK Celebrity Monitor

 Who are the celebrities?

 About which celebrities would like people 
to hear more in media?

 Which celebrities became boring?

 Who are the strongest endorsers for 
product category and for brand?

about any kind of celebrity:

• internationally or locally

• film, television, radio, music, sport, culture, social life 

Concept

Results

1. List of the celebrities who are:

• the most known

• the most liked

• the most wanted/ boring

2. Evaluation of endorsing power by product 
category & brand
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GfK Celebrity Monitor

3

Methodology

Target: 15-50 y.o., urban

general population or category 
users

Sample: N = 400-600

Method: online interviews with people 

which are randomly selected 
from GfK access panel 

Content

• 40-50 celebrities which can be evaluated once

• Awareness (photo & name)

• Popularity

• Celebrities associated with the product

• Suitable celebrities to advertise for product/ 
brand 
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Celebrities

GfK Celebrity Monitor
Data Base

1. Under general aspect:

• general population

• women

• youth

2. Under specific areas:

• sportsmen

• news/ show presenters

4

1. Creating a data base for 
benchmarks

• on standard questions & 
endorsing power

• by category/ brand

Data Base: celebrities & endorsers

Endorsers
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GfK Celebrity Monitor

Advantages

• large number of celebrities which can included

• client chooses the celebrities for evaluation

• show many pictures in a effective way

• customized questions can be included

• work with category users

• smaller cost than for the traditional method

• results in a short time

• comparative analyses between celebrities

• creating a data base for benchmarks

Investment

• Syndicated survey: depends on the number of clients

• Customized survey: depends on the client objectives
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GfK Celebrity Monitor
Romanian TV Series 2009

TOP 5 (out of 38) - Most known
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Andreea Raicu

Cabral

Nicoleta Luciu

Emil Mitrache

Dragos

Mostenescu
TOP 5 (out of 38) - Most liked

79
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74

73

73

Diana Dumitrescu

Andreea Patrascu

Dana Rogoz

Carmen Tanase

Sebastian Papaiani

The survey was carried out on GfK access panel, 
in February, among 500 people from urban area
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GfK Celebrity Monitor
Romanian TV Series 2009

TOP 5 (out of 38) - Popularity
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Bogdan Albulescu

Sebastian Papaiani

Crina Semciuc

Adriana Butoi

Corina Moise

TOP 5 (out of 38) - Suitable to advertise
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Diana Dumitrescu

Andreea Patrascu

Dana Rogoz

Andreea Raicu

Manuela Harabor

The survey was carried out on GfK access panel, 
in February, among 500 people from urban area
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Celebrity Awareness vs. Liking
example
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The best performing celebrities belong  to the 
older generations (circled to the right) and have 
the most potential.

Celebrities with low awareness also register a low 
liking rate and have the lowest potential (circled 
below). 
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Liking vs. Convincing When Choosing PRODUCT Brand
example
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GfK. Growth from Knowledge

Traian NASTASE
Online ProjectManager

GfK Romania
Custom Research

George Constantinescu 3, floor 6
Sector 2, 020339 Bucharst
Tel +40 21 205 55 00
Fax +40 21 205 55 05
traian.nastase@gfk.com
www.gfk-ro.com


