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GfK Panelmarket 13Ctr. West Europe
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Washing Machine Sales per Household 2009*

*Washing machine sales 100% coverage divided by no. of households; Source Eurostat
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Number of Retailers in Romania - 2009 vs. 2010
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Sales per Shop

Jan-Feb 07 - Jan-Feb 10

Electrical Retailers 5C EE
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Feature & price trends 
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PRJ 44608 / RG 1521110 / ID 108071437
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COOLING
Sales Value %
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COOLING
Sales Units %

2008/2009; Jan-Feb 2010

GfK Panelmarket 26 Ctr.

FS COOLING 2 DR FRZ. BTM
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COOLING
Sales Value % GfK Panelmarket 13C WE,5C EE

FS 2 DR FRZ. BTM Nofrost System: YES
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Build-in
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MDA TOTAL 9
Sal. Mio. EUR

Jan07-Dec07 - Mar09-Feb10

GfK Panelmarket 13Ctr. West Europe
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MDA TOTAL 9
Sal. Mio. EUR

Jan07-Dec07 - Mar09-Feb10

GfK Panelmarket 5 Ctr. East Europe 
(CZ,HU,PL,RO,SK)
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COOKING
Sales Value %

Jan-Feb 10

Panelmarket 13C WE,5C EE
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COOKING
Sales Value %

Jan-Feb10

GfK Panelmarket 13C WE,5C EE
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DISHWASHERS
Sales EUR Growth %,Sales Un. Growth %

M-A06 - J-F10

GfK Panelmarket 13C West Europe

Build-under Dishwashers
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2006 vs 2005 2007 vs 2006 2008 vs 2007 2009 vs 2008

2006 2007 2008 2009S
. 
V
a
l.
 €

B
n
.

S
. 
U

n
. 

M
io

.

DISHWASHERS
Sales EUR Growth %,Sales Un. Growth %

M-A06 - J-F10

GfK Panelmarket 8C East Europe

© by GfK-RT, www.gfkrt.com PRJ 82721 - RG 1706871 - RP 7307967 - ID 232447171

S
a
le

s 
E
U

R
 G

ro
w

th
 %

/S
a
le

s 
U

n
. 

G
ro

w
th

 %

60

50

40

30

20

10

0

-10

-20

-30

M-A06 M-J06 J-A06 S-O06 N-D06 J-F07 M-A07 M-J07 J-A07 S-O07 N-D07 J-F08 M-A08 M-J08 J-A08 S-O08 N-D08 J-F09 M-A09 M-J09 J-A09 S-O09 N-D09 J-F10

34

24

27
24

8

41

25

38

34

34

33 32

36

24

29 28

4

-7 -9
-6

-2

-14

-2 -1

43

32

37
33

15

51

29

37

33

31

31
29

33

21

23

35

21

22

18

20 20

-1

-1

-11

Sales EUR

Sales Un.

0,1 0,1 0,2 0,2

0,2 0,3 0,3 0,4

Build-under Dishwashers



33

GfK Retail and Technology “Bumpy Roads” of MDA Markets / F. Stöckle 15 April 2010

MDA TOTAL 8
Sales Value %

Jan-Feb 10
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10

13

Indep/BuyGr

Chains
Furniture & Kitchen S.

Mass Merchandisers 
& Pure Players

MDA Total
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25
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12

MDA Build-in

GfK Panelmarket 5 Ctr. East Europe 
(CZ,HU,PL,RO,SK)
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MDA TOTAL 8
Sales Value %

Jan-Feb 10

GfK Panelmarket 13C WE,5C EE

© by GfK-RT, www.gfkrt.com RG1734109-MDA8 13CWE Channels by Ctrs(2)
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COOKING
Price EUR

Jan-Feb 10

GfK Panelmarket 5C EE

BUILT IN/UNDER
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2009: Number of Kitchen/Furniture Outlets per 1000 Households*

*Source: GfK universe / Number of households Euro-Stat

81

Hungary

153

267

Poland Czech

210

Turkey

41

Romania

204

234

166

91

374

Germany Spain France GB Italy



37

GfK Retail and Technology “Bumpy Roads” of MDA Markets / F. Stöckle 15 April 2010

Market Expectations for Romania

Retailers faced an extremely tough year. Some players went out of 
business. 
For the remaining retailers business is likely to increase once 
market conditions improve.

Key to market improvement is money supply for consumers. 
Romanian markets will boom again due to under-supply of MDA 
products in 2009.

Build-in trend very likely to arrive in Romania as for all other East EU 
markets and will drive up-market trends.
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Like in a rally with bumpy roads, unexpected swings 
and turning points occurred in 2009 and are quite 

likely to continue in 2010 and beyond.

Appropriate responses to risks and chances create 
winners and losers much faster than in stable times.

Right and timely navigation 
can make the difference.

GfK – Growth from Knowledge.


