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World-Market Trends

Major Domestic Appliances

GfK




The "Bumpy Road”
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Sales Value % World Market Estimation (100% Coverage)
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Sales Value Growth / Decline (LC)
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Major Domestic Appliances
In Europe

GfK




EUROPE GfK Panelmarket / MDA TOTAL 9

Sales Units Growth / Decline (LC)
JANOS-DECO3 in +/-% to previous year




EUROPE GfK Panelmarket / MDA TOTAL 9

Sales Value Growth / Decline (LC)
JANOS-DECO3 in +/-% to previous year
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EUROPE GfK Panelmarket / MDA TOTAL 9

Sales Value Growth / Decline (LC)
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WM,DW,RG,CO
Sales EUR Growth %,Sales Un. Growth % GfK Panelmarket 13Ctr. West Europe
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WM,DW,RG,CO
Sales <LC> Growth %,Sales Un. Growth % GfK Panelmarket Turkey
J-F06 - J-F10
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WM,DW,RG,CO
Sales EUR Growth %,Sales Un. Growth % GfK Panelmarket 5 Ctr. East Europe
J-F06 - J-F10 (CZ,HU,PL,RO,SK)

J-F06 FVI-AOS‘M-JOS‘J-AOG §-006F‘1-D06‘J-F07 FVI-A07‘M-J07‘J-A07 §-007 F‘I-D07‘J-F08 P’I-AOS‘M-JOS‘J-AOS ‘S-OOSN-DOS‘J-F09 P’I-AOQ‘M-JOQ‘J-A09 ‘S-OO9FV-D09 J-F10

@ Sales EUR
[ Sales Un.

-27

Sales EUR Growth %/Sales Un. Growth %
(0,] o
|
=

T
=
S

Bn. € 1,8

2006 2007 2008 2009

© by GfK-RT, www.gfkrt.com PR] 82721 - RG 1706871 - RP 7620003 - ID 236482755



GfK Retail and Technology “Bumpy Roads” of MDA Markets / F. Stockle 15 April 2010
WM,RG,CO
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Washing Machine Sales per Household 2009*
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Number of Retailers in Romania - 2009 vs. 2010

[l Independents
O Chains
B Mass Merchandisers
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Sales per Shop Electrical Retailers 5C EE

Jan-Feb 07 - Jan-Feb 10
5 Ctr. East EU Poland Hungary Romania
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Feature & price trends
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Cooling

Sales Value % NPD Panelmarket USA

2006 2007 2008 2009

in USD
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0$1500 < $1750
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W$0 < $250
14 13
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Cooling

Sales Value % Panelmarket Russia 8 Cities

2003 2004 2005 2006 2007 2008 2009

in RUB in USD

B >33880.24 >1069.50
E >25012.02 <=33880.24
O >20846.00 <=25012.02
0>18486.00 <=20846.00
B >16919.00 <=18486.00 >534.08
B >15389.00 <=16919.00
@ >13277.00 <=15389.00
0>11200.00 <=13277.00
H >9765.54 <=11200.00

B <=9765.54 >308.27
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* Without kitchen furniture Chart-ID: RG1695241_man.
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COOLING

Sales Value %
2004 - 2009

“Bumpy Roads” of MDA Markets / F. Stdckle

GfK Panelmarket China

15 April 2010

in CNY
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COOLING
Sales Value % GfK Panelmarket 26C EU
2008/2009; Jan-Feb 2010

26C EU 13C WE 13C EE RO
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Sales Units % GfK Panelmarket 26 Ctr.
2008/2009; Jan-Feb 2010 FS COOLING 2 DR FRZ. BTM
Total Nofrost System: YES Nofrost System: NO

Jan 08-Dec 08Jan 09-Dec 09 Jan-Feb 10

100,0 100,0 100,0 Sales Units % 52,1 53,4 54,1 47,8 46,5 45,7
3.979,3  3.980,1 661,5 Sales Ths. Units 2.073,9 2.1244 358,1 1.901,6 1.851,3 302,6

Total Nofrost System: YES Nofrost System: NO
Jan 08-Dec 08Jan 09-Dec 09 Jan-Feb 10 1 3C EE Jan 08-Dec 08Jan 09-Dec 09 Jan-Feb 10 Jan 08-Dec 08Jan 09-Dec 09 Jan-Feb 10
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B
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[] Others

18 16 14 16 o _ @ 18 18 16

100,0 100,0 100,0 Sales Units % 18,7 21,3 25,0 81,0 78,4 74,6
3.526,5 2.703,5 293,3 Sales Ths. Units 660,7 576,6 73,4 2.857,5 2.119,5 218,8
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COOLING
Sales Value % GfK Panelmarket 13C WE,5C EE
2005; 2009; Jan-Feb 2010 FS 2 DR FRZ. BTM Nofrost System: YES
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Build-in

GfK
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MDA TOTAL 9

Sal. Mio. EUR
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GfK Panelmarket 13Ctr. West Europe

Jan07-Dec07 - Mar09-Feb10

Sal. Mio. EUR
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10.103

26.978,5
393
68.679,1

10.126

26.973,9
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-0
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-0 -0 0 1
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PRJ 82721 - RG 1699860 - RP 7622132 - ID 236519288




GfK Retail and Technology

MDA TOTAL 9

Sal. Mio. EUR
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Jan07-Dec07 - Mar09-Feb10

GfK Panelmarket 5 Ctr. East Europe

(CZ,HU,PL,RO,SK)

Sal. Mio. EUR
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COOKING

Sales Value % Panelmarket 13C WE,5C EE

Jan-Feb 10

13C West Europe 5 Ctr East Europe Poland Hungary Romania

Jan-Dec 05 Jan-Dec 09 Jan-Feb 10 Jan-Dec 05 Jan-Dec 09 Jan-Feb 10 Jan-Dec 05 Jan-Dec 09 Jan-Feb 10 Jan-Dec 05 Jan-Dec 09 Jan-Feb 10 Jan-Dec 09 Jan-Feb 10
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Sales Value % GfK Panelmarket 13C WE,5C EE
Jan-Feb10
13C West EU 5C East EU PL HU RO
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DISHWASHERS
Sales EUR Growth %,Sales Un. Growth % GfK Panelmarket 13C West Europe
M-AQ06 - J-F10 Build-under Dishwashers

M-AOG‘M-JOGIJ-AOG ,S-OOG ‘N-DOGIJ-F07 FVI-AO7‘M-J07,J-A07 ‘5-007‘N-D07,J-F08 ,M-AOS‘M-JOS‘J-AOS ,5-008 ‘N-DOS,J-F09 ’M-A09‘M-J09’J-A09 ,S-009 ‘N-D09’J-F10
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DISHWASHERS
Sales EUR Growth %,Sales Un. Growth %

GfK Panelmarket 8C East Europe

Sales EUR Growth %/Sales Un. Growth %
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MDA TOTAL 8
Sales Value % GfK Panelmarket 5 Ctr. East Europe
Jan-Feb 10 (CZ,HU,PL,RO,SK)

MDA Total MDA Build-in

B Indep/BuyGr

® Chains

B Furniture & Kitchen S.

£ Mass Merchandisers
& Pure Players




MDA TOTAL 8

Sales Value % GfK Panelmarket 13C WE,5C EE
Jan-Feb 10
13C West EU 5CEE PL HU RO
Total BUILT IN/UNDER Total BUILT IN/UNDER Total BUILT IN/UNDER Total BUILT IN/UNDER Total BUILT IN/UNDER

B Indep/BuyGr
B Chains

B FurnS/KitSp

[ Mass Merc/& PP

100,0 35,8 Sales Value % 100,0 28,8 100,0 32,8 100,0 21,7 100,0 9,8

© by GfK-RT, www.gfkrt.com RG1734109-MDA8 13CWE Channels by Ctrs(2)
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COOKING
Price EUR
Jan-Feb 10

GfK Panelmarket 5C EE

BUILT IN/UNDER

5CEE Poland Hungary Romania

Price EUR

Price Index (%) to respective Panelmarket

92 El. Trad.Ind/BG 92 100 111
91 TecSup+El.Chain 95 97 107
140 FurnS/KitSp 139 123 123
88 MassMerch/DIYSs 101 79 77
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2009: Number of Kitchen/Furniture Outlets per 1000 Households*

374
267
210
153
81
a1 I
Poland Czech Hungary = Romania Turkey Germany Spain France Italy

GfK

*Source: GfK universe / Number of households Euro-Stat
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Market Expectations for Romania

Retailers faced an extremely tough year. Some players went out of
business.
For the remaining retailers business is likely to increase once
market conditions improve.

Key to market improvement is money supply for consumers.
Romanian markets will boom again due to under-supply of MDA
products in 2009.

Build-in trend very likely to arrive in Romania as for all other East EU
markets and will drive up-market trends.

GfK




Like in a rally with bumpy roads, unexpected swings
and turning points occurred in 2009 and are quite
likely to continue in 2010 and beyond.

Appropriate responses to risks and chances create
winners and losers much faster than in stable times.

Right and timely navigation
can make the difference.

GfK — Growth from Knowledge. .



