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ECONOMIC KEY DATA - WORLD 2009 — 2011F**x*

GfK

Economic Growth

Inflation Consumer Prices

Unemployment rate*****

in % to last year* in % to last year* (in %)

2009P 2010P 2011P 2009P 2010P 2011P 2009 2010P
WQ[IQ mmmmmmmmmmmmmmmmmm 'mlmz':!' mmmmmm f"’m?i mmmmm ‘}’mom B ;g‘?’ mmmmmm 33? mmmmmm ?1 ’9 mmmmmmmm na . na.
Euroland** -4,0 1,1 1,2 0,3 1,3 1,3 9,4% 9,6%
Emergin
o 5,5 3,7 4,3 7.8 7,7 7.5 n.a n.a.
Latin America -2,4 4,2 3,8 6,0 7,7 8,1 n.a n.a.
Asia (wo Japan) 56 —” 8,2 7,6 0,8 4,6 4,0 n.a n.a.
USA -2,4 3,8 3,5 -0,3 2 1,9 10,0% 9,7%
Japan -5,2 2,8 0,9 -1,4 1,2 0,6 5,2% 4,9%
Russia -7,9 3,8 4,5 8,8 8,5 9,5 n.a 9,9%
China — 8,7 9,8 9,3 -0,4 3,4 2,5 n.a 9,0%
INDIA — 5,7 7,7 7,6 2,1 9,0 6,7 n.a n.a

*  Change of the real gross domestic product compared to the previous year

**  Countries with the Euro as currency

***  Estimate

***x Middle and Eastern Europe and Africa

Source: Deutsche Bank Economic Reaserch Bureau Frankfurt April, 12th, 20

**x**Eurostat, December 2009/February 2010, Wikipedia: May 2009
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ECONOMIC KEY DATA - WORLD 2009 - 2011P

ECONOMIC INFLATION Unemployment

rate*****
GROWTH CONSUMER PRICES
in% to last year* in % to last year*
2009P || 2010P || 2011P || 2009P || 2010P || 2011P | 2009 | 2010F

POLAND 17 32 3,1 35 25 25 8,1 9,0
CZECKREPUBLIC = 4.2 27 3,0 1,0 16 23 75 7.9
HUNGARY 63 15 3.4 42 42 20 | 106 | 110
RUSSIA 79 38 45 8.8 85 9,5 8,9
UKRAINE 134 | 22 42 123 | 133 | 110 | 48
KASAKHSTAN 1,2 5,1 4,0 6,1 56 43 6,3

* Change of the real gross domestic product compared to the previous year

Source: Deutsche Bank Economic Reaserch Bureau Frankfurt April 12th, 2010

***x*Eurostat, December 2009/February 2010;CIA, The World Factbook
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Konsum Klima Indikator
Consumer confidence indicator

Indicator Points n

20

L

X ﬁ Mrze®QJul Nov Mrz Jul Nov Ma
"A @ 08 09 09 09

—e— Germany
—— Spain
—e— France
-40
ltaly
—— United Kingdom
=== Romania*
-60
wl
7|
Source: Consumer and Business Survey of the EU-Commission *since May2001 - \ b i ,
Copyright by GfK ‘ =




GfK Retail and Technolod Imaging Markets — Global Trends Speaker:Marion Knoche 19 April 2010

Preisentwicklung in den letzten 12 Monaten
Price trends over last 12 months

Indicator Points
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Arbeitslosigkeit in den kommenden 12 Monaten
Unemployment expectations over next 12 months

Indicator Points n
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Total Imaging World Market
GfK

Note: first number refers to volume change

PrOd UCtg rou p Ind icator gained/lost per ytd second one refers to volume
Jan.-Dec. 2009:2008/2008:2007 change gained/lost past year,

Imaging Market O)

- 4%+ 11% [immores |

+
MMC;+62;+32 B
Memorycards; -6%; 24%
Past year OISC Chang L. 8% 26%
Evolution
of Market
Trend
Camphones*; -2%; 13% Lenses; 16%; 13%

DSC; -7%; 8% O
= DSC Fxed | .: -8%; 6%
O YTD Evolution of Market Improving
[Camcorder Totat-9%-4% | Trend Productgroup

*Camphones wo. US market
Includes data from US NPD
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Total Imaging World Market
GfK

Note: first number refers to value change

PrOd UCtg rou p Ind icator gained/lost per ytd second one refers to value
Jan.-Dec. 2009:2008/2008:2007 change gained/lost past year,

Imaging Market
- 6%:;+ 2%

MMC;+78;+36 [t

+
Past year DSC Chang.L; 7%; 15% | |Lenses; 19%; 18%
. Camphones*; -5%; 7%
Evolution P S ‘
of Market
Trend

$C; -5%; -3%

Memorycards; -19%; -13% a
BEORETTS: 10%i15% | Q DSC Fixed L.; 1394 -18% YTD Evolution of Market Improving
Trend Productgroup

Includes data from US . NPD
*Camphones wo. US market
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Prod uctg rou p Ind icator Note: first number refers to volume change

gained/lost per ytd second one refers to volume

Jan.-Dec.2009:2008/2008:2007 change gained/lost past year,

Imaging Market

- 16%; - 14% _.

+
|Mu|timediacam; 17%; 41% |
O
Past year ®) O
Evolution Tripods; 1% 13% [Dsc chang.L.; 8%; 279% |

@)

of Market p— v
amphones; -7%;
Trend B 2 >0
/ Imag.Dev.Bags; -3%; -2%

DSC; -5%; 4%
DSC Fixed L.; -7%; 2%

Improving
YTD Evolution of Market Productgroup
Trend

Photoprinter; -38%; -47%
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PI‘Od UCtg rou p Ind icator Note: first number refers to value change GfK

gained/lost per ytd second one refers to value

Jan.-Dec. 2009:2008/2008:2007 change gained/lost past year,

- 13%;:- 10% P

O | Muttimediacam; 1196; 36%

| ipods; 159%; 15% |

|psc chang, 1% 9% | o
Past year (\) °| Lenses; 26% 9%
Evolution =

of Market

Imag.Dev.Bags; -2%; -1% |
C; -7%; -9%

L;-10%; -14% |

Trend

tmproving
otoprinter; - = ;

: o YTD Evolution of Market| Productgroup

® o [stil Fims; -31%; -45% | Trend
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Total Imaging Markets Western Europe(11)
Productgroup Indicator

Past year

Evolution
of Market
Trend

Note: first number refers to volume change
gained/lost per ytd second one refers to volume

Jan.-Feb.2010:2009/2009:2008 change gained/lost past year,

GfK

Imaging Market
- 13%; - 16%

| Muttimediacam; 28%; 19%

@

[Dsc chang.L.; 19%; 8% |

Photoprinter; -40%; -38%

Imag.Dev.Bags; -13%; -3%

Tripods; -5%; 1%

Camphones; -8%; -7%

Memorycards; -14%; -8% 1

DSC; -5%; -5%

DSC Fixed L.; -6%; -7%

YTD Evolution of Market
Trend

Improving
Productgroup
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PI‘Od UCtg roup Ind icator Note: first number refers to value change GfK

gained/lost per ytd second one refers to value

Jan.-Feb. 2010:2009/2009:2008 change gained/lost past year,

’

Imaging Market
- 8%;- 13%

‘| Lenses; 14%; 25%

|Tripods; 14%; 15% |

B o
O
|Muttimediacam; 47%; 13% |
Past year
- 104" -R0,
Evolution DSG; 1o)-6% |‘psc Chang.L.; 6%; 1% |
[ 1
of Market |Imag.Dev.Bags; -8%; -2% |O
Trend

C Fixed L.; -1%; -10%

Memorycards; 1%; -20%

O Istil Fims; 619 -31% |

Improving
YTD Evolution of Market| Productgroup
Trend

[ ] Photoprinter; -32%; -35%
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Total Imaging Markets Eastern Europe(11)

Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007

Note: first number refers to volume change
gained/lost per ytd second one refers to volume
change gained/lost past year,

April 19, 2010

GfK

Past year

Evolution
of Market
Trend

Imaging Market
-23%;+24%

|psc Fixed L.; -269%; 27%

|Camphones; -25%; 20%

. Photoprinter; -40%; -23%

JMe@rycards; -16%; 83%

o

O [psc chang.L.; 3%; 47%

DSC; -25%; 28%

YTD Evolution of Market
Trend

Improving
Productgroup




Total Imaging Markets Eastern Europe(11)

Prod UCtg roup Indicator Note: first number refers to value change GfK

gained/lost per ytd second one refers to va

Jan.-Dec. 2009:2008/2008:2007  change gained/lost past year,

Imaging Market
_7-42%;+ 4%

/

+
|Memorycards; -35%); 32% |
O |sc chang.L.; -3%; 23%
Past year O
Evolution Camphones; -47%; 8%
of Market SC; -31%; 7%
Trend

Fixed L.; -38%; 5%

[ Photoprinter; -34%; -33%

YTD Evolution of Market Improving
Trend Productgroup
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Productgroup Indicator

Jan.-Feb. 2010:2009/2009:2008

Note: first number refers to volume change

GfK

gained/lost per ytd second one refers to volume

change gained/lost past year,

Imaging Market
> + 4%0;-23%

./

Past year

Evolution
of Market

[psc chang.L.; 3% 3% |

O

Lenses; 3%;++++%

Trend

iMemorycards; -4%; -16%

DSC; -7%; -25%

Photoprinter; -18%; -40%

Camphones; -5%; -25%

YTD Evolution of Market
Trend

Improving
Productgroup
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Productgroup Indicator

Note: first number refers to value change

Total Imaging Markets Eastern Europe(11) .

Jan.-Feb. 2010:2009/2009:2008

gained/lost per ytd second one refers to value
change gained/lost past year,

Past year

Evolution
of Market
Trend

=)

Imaging Market
- 3%;- 42%

I—|
Lenses; 16%; +++%

DSC Chang.L.; 20%; -3%

o

DSC; 11%; -3

|Dsd Fixed L.; 8%; -38% /]

¢

Photoprinter; 23%; -34%
Wemorycards; 14%; -35% |

e

YTD Evolution of Market Improving
Trend Productgroup




| Apiil19,2010
Total Imaging Markets Romania
GfK

PrOd UCtg rou p Ind icator Note: first number refers to volume change

gained/lost per ytd second one refers to volume

Jan.-Dec. 2009:2008/2008:2007 change gained/lost past year,

[osc chang.L.; -1%; 349% ||
Imaging Market
-13%0;+29%
+
—
Past year _
Evolution
of Market
Trend mphones; 9%; 50% |
DSC; -37%; 46%

g @0

|_SC Fixed L.; -37%; 44%

(o]

Photoprinter; -67%; -14%

Memorycards; 7%; data
since Jan.2008

YTD Evolution of Market Improving
Trend Productgroup
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Total Imaging Markets Romania .

PrOd UCtg rou p Ind icator Note: first number refers to value change

gained/lost per ytd second one refers to value

Jan.-Dec. 2009:2008/2008:2007 change gained/lost past year,

O
DSC Chang.L.; -13%; 239% |
Imaging Market
-41%;- 4%
+

Past year

Evolution
of Market
Trend

DSC; -42%; 16%

Memorycards; -14%; data

|psc Fixed L.; -45%; :
since Jan.2008
amphones; -39%; -6% | /\
/

YTD Evolution

Photoprinter; -58%; -14% of Market Trend

Improving
Productgroup
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Total Imaging Markets
Productgroup Indicator

Jan.-Feb. 2010:2009/2009:2008

Romania

Note: first number refers to volume change
gained/lost per ytd second one refers to volume
change gained/lost past year,

Imaging Market
- 10%;- 13%

Camphones; -10%;

Past year

Evolution
of Market
Trend

DSC; -23%; -37%

(—‘N@morycards; 7%; 7%
> [nee on

L
p

|DsC Fied L.; -25%; -37%

- £10/: 10,
|IJ\J\J olidity.L.., UL70, =170

YTD Evolution of Market
Trend

Improving
Productgroup




Total Imaging Markets Romania
GfK

PrOd UCtg roup Ind icator Note: first number refers to value change

gained/lost per ytd second one refers to value

Jan.-Feb. 2010:2009/2009:2008 change gained/lost past year,

Imaging Market

" 19%;- 4% [mospeys: 42 1% |

+
|Memorycards; 13%; -14% DSC Chang.L.; 89%; -13% |
Past year Q O
Evolution
of Market
Trend
Camphones; -21%; -39%
DSC; -2%; -42%
od L -11%; -45% |
YTD Evolution of Market Improving
Trend Productgroup
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Technical Market by Productgroups

Sales Value Growth Rates £LY% GfK Panelmarket GfK
Jan.-Dec. 2008 vs 2009
WEST EU(15) EAST EU(7) GTME/ZA(6) ROMANIA

I~

Technical Market

Index

Photo

Consumer :
Electronics 3
Information
Technology/ !
Telecom

Office/

Office Consumable

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films CE=CC, CRT-TV, PTV/Flat, USB Memory IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge
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Technical Market by Productgroups

Sales Value Growth Rates £LY% GfK Panelmarket GfK
Jan.-Febr. 2009 vs 2010
WEST EU(15) EAST EU(7) GTME/ZA(6) ROMANIA
Technical Market ) 0
Index

Photo 0

Consumer
Electronics

Information
Technology/
Telecom

Office/

Office Consumable 1% + 0%

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films CE=CC, CRT-TV, PTV/Flat, USB Memory IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge
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Technical Market by Productgroups

Sales Value Growth Rates £LY% GfK Panelmarket GfK
Febr.2009 vs. Febr.2010
WEST EU(15) EAST EU(7) GTME/ZA(6) ROMANIA

Technical Market 0h 2%
Index
Photo % 4%
Consumer 0
Electronics 9% -1%
Information
Technology/ 0%
Telecom
Office/

-1%

Office Consumable

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films CE=CC, CRT-TV, PTV/Flat, USB Memory IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge
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World Market - Digital Cameras GFK
Sales Volumes (Mill.)
2007 - 2009
2007 2008 2009
010 116 011 19 O12 118
111 8 °/o
! [110 Q
051 [148 (144
145 @ 46

O Europe B Americad Japand Chinad ROW

126 Mill. 140 Mill. 130 Mill.
(+ 18 %) (+ 11 %) (-7 %)
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World Market - Digital Cameras

Sales Volumes (Mill.) GfK
2008 - 2010
2008 2009 2010%*

[145

O Europe B Americad Japand Chinad ROW

- 130 Mill. 133Mill.
140 Mill.
(+ 11 0/0) ('7 0/0) (+ 2 0/0)

* 2010 ESTIMATE in March 2010
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World Wide DSC Fixed/Changeable Lens
Share Volumes % GfK
2008 - 2010

2008 2009 2010%*

8%

M Fixed L. [0 Chang.L.

140 Mill. 130 Mill. 133 Mill.
(+11 %) (-7 %) (+2 %)

*forecast in March 10
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HOUSEHOLD/PERSONEL PENETRATION FEBR.2010 GfK
WEST EUROPE AND PER COUNTRY

93,4 _

81,3
72,9
66,6 66,1 67,4 66,9 66,6 66,1
64,2 61.7
47,6
= 60/0 - 50/0 - 40/0
249, 0 SR
+ (] o - 5% - 209/ -12%
o + 2% o -11%
(-11%) + 4%
- 5%
JP WEU(7) CH UK NL BE ES DE AT FR IS IT
*including Data 2007 - 2009
PM Growth Rates:
Jan.-Febr.2010 vs 2009 39.2
34,1
31,4 31,1 30.3
27,7
e 25,8 e = 23,3

JpP WEU(7) CcH UK DE NL SE BE AT FR ES T
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HOUSEHOLD/PERSONEL PENETRATION FEBR.2010
WEST EUROPE AND PER COUNTRY

82 .4 DSC Fixed Lens Household Penetration* in %
75,5
65,1
Se 1.7 59.8 594 576 s57.4
- . 53,1
44,6
- 6% \I - 69 - 20
6% 3% - 50/ o
+ 1% -7% -12%, 50/ -12%
° - 1%
WEU(7) CH UK NL ES A DE BE FR SE T
e DSC Fixed Lens\Pe@onel Penetration* in %
PM Growth Rates:
Jan.-Febr.2010 vs 2009]
34.6 31,6 28,0 o s
23,5 i 26.1 24,6 24,
IWEL,I(7) CH UK DE NL SE AT BE
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HOUSEHOLD/PERSONEL PENETRATION FEBR.2010 GfK
WEST EUROPE AND PER COUNTRY

DSC Changeable Lens Household Penetration* in %

- 1% +7% | +28% +11% | -2% | + 1% | - 2% || -10% | - 1% || +17% | -12%

27.8 /

23,1
20,5
18,6 18,4
16,4
14,3 13,7 13,3
10,4
6,8
WEWU(7) CH SE NL AT DE BE UK FR ES IT
*)including Data DSC Changeable Lens Personel Penetration* in %
1997-2009
PM Growth Rates:
Jan.-Febr.2010 vs 2009
11,7 11,3
8,8 8,7
: 6.0 5,4
: 4,6
4,1 5.6
T 1

WEU(7) CH SE NL DE AT BE UK R ES T
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HOUSEHOLD PENETRATION FEBR.2010 GfK
EAST EUROPE AND PER COUNTRY

66,1

39,0

35,4 -
29,8 27.6

0,
- 90/0 o -330/0 + 10/0 12,2
- 5% -20% -20% -10%
| . | -23% |

JP WEU(7) EEU(G) cz PL HU RU SK RO

2359

*including Data 2007 — 2009

25,8

24,4

16,0

13,5 12’4 12’2

10,0

JpP WEU(7) EEUG) cz HU PL RU SK RO
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HOUSEHOLD PENETRATION FEBR.2010 GfK
EAST EUROPE AND PER COUNTRY

DSC Fixed Lens Penetration?) in %

60,0
2612 31,7
28,0 & 26,4 55 6
- 6% -199% —
-19%
‘ -10% -38% + 1% =

] | | [ | | -25% |

WEW(7) EEWU(5) cz PL HU RU SK RO

1)including Data 2007 — 2009
PM Growth Rates:Jan.-Febr.2010 vs 2009

DSC Changeable Lens Penetration? in %

- 1% - 6% -12% -26% - 7% -29% + 8% + 61%
e 2 2 7.1 3,6 3.4 > 3
. . N — T — ] —— L il
WEU(7) EEU(S) PL cz SK HU RU RO

2)including Data 2003 — 2009
PM Growth Rates:Jan.-Febr.2010 vs 2009
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Film & Picture Capturing Markets Western Europe 15

Mio. Units GfK
2008 - 2009
2008 2009 2008 2009

&

@ Camphones

@ Smartphones

EA e

Video;
0,20%

Wo.

video;
14%

@ Camcorder

BVMC

BDSC Fixed Lens
Video

BDSC Chang.Lens
Video

EEEEEx
EE AR
o o ke
2.5% EEEEEx
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Film& Picture Capturing Markets Western Europe 15

Mio. Euro
2008 - 2009

GfK

2009

Wo.

Video

=+

8 o

video;

12%

2008

EEENEN
1131
EEEEEN

100

2009

@ Camphones

@ Smartphones

@ Camcorder
BMMC

BDSC Fixed Lens

Video

BDSC Chang.Lens
Video

100
-1%
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Film Capturing Markets Eastern Europe 11
Mio. Units GfK
Jan.-Febr. 2009 - 2010

2009 2010 2009 2010

&

@ Camphones
@ Smartphones
@ Camcorder

BVMC

BDSC Fixed Lens
Video

BDSC Chang.Lens
Video

100
- 1% ( - 23% in 2009)
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Film Capturing Markets Eastern Europe 11

Mio. Euro GfK
Jan.-Febr. 2009 - 2010

2009 Wo. 20 10 V\Ii\:126 2009 2010

Video 13%

"
et 5B e

@ Camphones

@ Smartphones
@ Camcorder

BVMC

BDSC Fixed Lens
Video

BDSC Chang.Lens
Video

video;

video; 13%

+ 1% (-39% in 2009)
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Film Capturing Markets Romania
Mio. Units
Jan.-Febr. 2009 - 2010

GfK

April 19, 2010

2009 2010 2009

& | e |

E

Wwo.

video;
5%

el

2010

@ Camphones

@ Smartphones

@ Camcorder
BMMC

BDSC Fied Lens

Video

BDSC Chang.Lens
Video

100
-11% (+5%)
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Film Capturing Markets Romania

Mio. Euro
Jan.-Febr. 2009 - 2010

GfK

2009 - 2010 o 2009

Video Video
10%

8

9%

e |

Wo.
Video
17%

0

video;
8%

ZE:ES

video;
1,5%

| T

2010

@ Camphones

@ Smartphones

@ Camcorder
BMMC

BDSC Fixed Lens

Video

BDSC Chang.Lens
Video

100

-22% (-34% in 2009)
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Digital Cameras Total GfK
Price Comparison by Regions GfK Panelmarket
Last 15 months

350

250 S~
200 ﬁm —2
, _,__-,W -

y
150 -

100

Dec [ Jan | Feb [Mar | Apr [May [Jun | Jul |Aug | Sep | Oct | Nov | Dec | Jan | Feb
08 09 09 09 09 09 09 09 09 09 09 09 09 10 10

—e— WEST EU(11) (169 [195 | 199 [201 202 200 (209 (209 |213 |216 |[207 [193 | 182 | 206 | 212

—@— EAST FLI(11) 1144 | 142 | 165 1161 1169 |165 1180 179 (179 1187 1193 1189 174 1174 1190
ROMANIA 110 | 102 | 107 | 115 | 119 | 133 | 142 | 140 | 141 | 144 | 142 | 134 | 121 |129 | 138 I
GTME/ZA(6) 169 | 174 | 1/9 |180 | 180 |1/5 |[185 | 183 | 188 [182 |1/9 |1/7 | 1/7 | 186 | 182
ASIA(13) 197 | 233 | 237 | 227 | 236 | 228 (235 | 219 |[220 | 218 | 216 |212 | 204 | 221 | 227
CHINA 240 | 251 | 264 | 249 [256 | 238 | 246 (230 | 228 |224 |219 | 224 | 229 | 225 | 228

=i— INDIA 142 | 153 | 138 | 140 | 141 | 145 | 141 | 139 | 135 | 134 | 127 | 137 | 134

—&— JAPAN 314 | 294 [290 | 281 [309 | 296 |282 |271 |258 |277 |[281 | 270 | 237 | 222 | 241
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Digital Fixed Lens Cameras GiK
Price Comparison by Regions GfK Panelmarket
Last 15 months

230

210 +——
\——A

190 + /‘\Xg"f/\\\

& 4“"’"\\

__‘/v

150
130
110

90

Dec | Jan | Feb [Mar | Apr |[May [Jun | Jul |Aug | Sep | Oct | Nov | Dec | Jan | Feb
08 09 09 09 09 09 09 09 09 09 09 09 09 10 10

—e— WEST EU(11) (134 | 144 | 145 [ 146 | 152 | 154 | 160 | 163 [ 165 | 163 | 155 | 142 | 141 [ 150 | 150
e A ST 122 La1o | 107 | 100 |aoe |aoc a4z | a0 |\aaz |laso |aa0 Laao | 100 | 100 | 142

—&— ROMANA 103 | 96 98 |104 |[109 | 121 (129 |126 |126 | 125 | 122 | 116 (109 |112 | 118
GTME/ZA(6) 142 | 152 | 154 | 150 [ 155 | 156 (163 | 161 | 163 | 158 | 151 | 148 | 147 | 159 | 153
ASIA(13) 153 | 184 | 182 | 175 |[185 | 179 (180 | 173 | 173 |169 | 169 | 160 (157 (170 | 176
CHINA 189 | 203 | 207 | 196 [202 |191 (192 |188 |184 |179 |177 |171 (174 (176 | 181

=—i— INDIA 134 | 137 | 126 | 133 |133 | 137 | 134 (133 |126 | 127 |121 | 131 | 127

—&— JAPAN 205 | 205 | 194 | 196 | 207 (203 | 187 | 185 |[187 | 200 | 191 [ 184 | 165 | 154 | 166
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Digital Changeable Lens Cameras GfK
Price Comparison by Regions GfK Panelmarket
Last 15 months

1250
1150
1050
950
850
750
650
550
450
350

Dec | Jan | Feb [Mar | Apr |[May [Jun | Jul |Aug | Sep | Oct | Nov | Dec | Jan | Feb
08 09 09 09 09 09 09 09 09 09 09 09 09 10 10

—e— WEST EU(11) | 557 [ 604 | 646 | 655 634 |599 [614 | 626 | 645 [ 649 | 659 | 670 (611 | 636 | 676

—8— EAST EU(11) | 509 | 498 | 530 [545 | 580 |567 [600 |616 [640 | 650 | 667 [639 | 607 [614 | 665
ROMANA 413 | 394 | 456 | 480 | 449 (458 | 454 | 443 [496 | 492 | 509 |437 | 486 |485 | 509 I
GTME/ZA(b) 00090 [ 747 | 835 | /49 | 725 | 745740 |78l | 740 | /34 | 740 | 7237|093 | 724
ASIA(13) 686 | 770 | 764 (725 | 759 | 714 (738 | 673 (674 | 675 | 664 (661 | 673 | 686 | 684
CHINA 762 [ 833 | 821 (795 | 805 | 747 (759 | 678 [699 | 687 | 656 [665 | 699 700 | 701

== INDIA 500 [ 571 | 558 | 561 [556 |593 |550 568 |532 |514 (557 | 504 |489

—a— JAPAN 1.181 |1.081 [1.037 | 892 [ 942 | 873 | 924 [ 908 | 890 [870 | 903 | 909 |[824 | 790 [ 837




GFK Retdlibad detriehiogjogy 42010
DIGITAL CAMERAS, Priceclasses
Sales Units GfK Panelmarket G‘FK
LY/YTD/Last 3 months DSC TOTAL
|
EU(15) WEST EU(L11) EAST GTME/ZA(6) Romania ASIA(13) JAPAN

2008 2009 Dchg Jan10 Febl0

ol
o

ERC0ECOEEOENEMN
+ W NN P PP RN OO
o U1 O N O N O U O

A O O O 01 © U1 ©

= > VS I \C R G T o R e e B
o O o1 O N o N o O o
O O O o o o O

o
o

Sal.Mio.Units 30,3 28,7 49 2,6 1,7

Growth Rate PY 5 5 -5 -4 -6

© by GfK-RT, www.gfkrt.com

2008 2009 Dec09 Janl0 Febl0

2008 2009 Dec09 Janl0 Febl0
- -

2008 2009 Dec09 Janl0 Febl0
1

80 60 08 06 0,4 Soipe, 200 O 02 O 03 02 0,0 0,0 0,0

28 -26 -29° -8 -6 44 -7 2 2 10 46 -37 -45 -23 -22

2008 2009 Dec09 Janl0 Febl0

214 216 23 2,1 1,9

17

1

5

2008 2009 Dec09 Janl0 Febl0
—

84 75 07 09 0,7

3 20 -5 <11 -3 24 24

PRJ 43042 - RG 1608276 - RP 6207538 - ID 182867193



GFK Retdlibad detriehiogjogy 42010

DIGITAL CAMERAS, Priceclasses
Sales Units GfK Panelmarket G-FK
LY/YTD/Last 3 months DSC FIXED LENS

EU(15) WEST EU(11) EAST GTME/ZA(6) Romania ASIA(13) JAPAN

2008 2009 Dec09 Janl0 Feb10 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0
2 2 2 2 1 1 1 1]

ol
o

=

= > VS I \C R G T o R e e B

EEEOREEOEEME
+ W NN P PP RN OO
o U1 O N o N O U o

A O O O 01 © U1 ©
o O o1 O N o N o O o
O O O o o o O

o
o

L= |- IEH

nm

Sal.Mio.Units 276 258 45 23 15 75 55 08 06 0,4 260 2 0% 02 O 03 02 0,0 0,0 0,0 ag7 age 240 1.9 i 74 66 07 08 0,6

Growth Rate PY 3 -6 5 5 =7 27 -26 -30 -9 =5 42 -7 2 1 g 44 -37 -46 -25 -24 15 -1 3 2 19 -5 11 -2 23 25

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1608276 - RP 6207538 - ID 182897170



GFK Retdlibad detriehiogjogy 42010

DIGITAL CAMERAS, Priceclasses

Sales Units GfK Panelmarket G-FK
LY/YTD/Last 3 months DSC W.CHANG.LENS
|
EU(15) WEST EU(11) EAST GTME/ZA(6) Romania ASIA(13)

=4
o

2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Dec09 Jan10 Feb10
= 2

2 -
> ]
= K&

~u

oo

-
SN -

[ 0 -200 Euro
[ 200 - 250 Euro
[ 250 - 300 Euro
] 300 - 350 Euro
B 350 - 400 Euro
[ 400 - 450 Euro
[C] 450 - 500 Euro
[ 500 - 600 Euro
[C] 600 - 700 Euro
& 700 -800 Euro
[l 800 - 900 Euro
[ 900 - 1000 Euro
[ + 1000 Euro

—
(=)

oo

)
o

(o]
EEREC - (=
TN -
w o1 oo
~
=

3
14114 14

6

3
Sal.Mio.Units 2,729 04 03 0,2 04 04 01 00 0,0 0,1 01 0,0 0,0 0,0 0,0 0,0 0,0 0,0 0,0 1,7 20 02 0,2 0,2 1009 01 01 01
Growth Rate PY 28 8 1 0 3 47 3 -8 3 -10 104 4 10 26 37 349 -1 -19 70 50 56 21 18 22 27 2 -7 -4 30 21

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1608276 - RP 7110703 - ID 230246771



GFK Retdlibad detriehiogjogy 42010

CAMCORDER Priceclasses

Sales Units GfK Panelmarket
LY/YTD/Last 3 months

EU(15) WEST Romania ASIA(13)

2008 2009 Dec09 Janl0 Febl0 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Feb
1

@ 0< 50 EUR
[ 50 < 70 EUR
[ 70 < 100 EUR
[J 100 < 150 EUR
[ 150 < 200 EUR
B 200 < 300 EUR
[] 300 < 400 EUR
[ 400 < 500 EUR
[ > 500 EUR

L

2|12

11

[]
7

&
=

=&

Sal.Mio.Units 393406 0,30,2 1,1 0,701 0,1 0,0 09070101021 0,1 000,00,00,0 2016 020,101
Growth Rate PY -5 -12 -11 -10 -10 -10 -34 -28 -12 -15 2 -22 -14 -7 -8 -3 -51 -62 -50 -48 5 =19 =21 -7 3

© by GfK-RT, www.gfkrt.com PRJ 43526 - RG 1609507 - RP 6218388 - ID 184266035



Top2 DSC Fixed Lens Cameras GiK

Price Comparison by Features

2005 vs. 2009 West Europe(11)
Av.Price €
400 H 1.cC
3“'PM ] ®3 4 6
300 - 2DD
286 .
250 - ’ 248
200 | 2. BB
150 -

139

FEATURE

100
Pixel/ZoonYLCD Monitor Size Detection/Stabil./HDMI
2005 2009
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Top2 DSC Fixed Lens Cameras GiK
Price Comparison by Features

2005 vs. 2009 East Europe(11)

- 49
Av.Price € K
250 -

200 A

[ 1.88

150 -

100 A

059

50 - : [ 2. AC

FEATURE

Pixel/Zoom/LCD Monitor Detection/Stabil.

Size
2005

Pixel/Zoom/LCD Monitor
Size
2009

2009
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Top2 DSC Fixed Lens Cameras G
Price Comparison by Features N
Jan/Feb 2007 vs. Feb 2010 Romania

Av.Price €

190 A

1. AA

170 A

150 A

130 A 2.DD

110 A

1.cC
90 A

70 -

= : FEATURE

Pixel/Zoom/LCD Monitor Size Image Stabil, Face Detec.,
2007 2010




GIK Retaihaamdetechinology

DIGITAL CAMERAS
Sales Units %

Last 3 Years cum.

4/2010

Lifecycle Analysis
GfK Panelmarket

GfK

DSC Fixed Lens

Russia
2009

2008

[ 2010
B 2009
[ 2008
[ 2007
B 2006
M 2005
[J < 2005

Sal.Ths.Units 3.649
Growth Rate LY 36

-21

© by GfK-RT, www.gfkrt.com

Poland
2009

Romania
2009

Czechia

J==IL0) 2008 )= FlO 2009

2008

J-F10

2008 J-F10

]__

46

7 )
=l | el s

592 1.022 113 505 399 47 307 192 24
4 19 -29 -38 -5 -21 -19 44 -37 -25

PRJ 43042 - RG 1692068 - RP 7141773 - ID 230426218



GIK Retaihaamdetechinology

DIGITAL CAMERAS
Sales Units %

Last 3 Years cum.

Lifecycle Analysis
GfK Panelmarket

DSC Fixed Lens

4/2010

GfK

Germany
2008 2009

J-E10

52

[ 2010
B 2009
[ 2008
[ 2007
B 2006
M 2005
[J < 2005

44

Sal.Ths.Units 6.028 5.519 760
Growth Rate LY 6 -8 -5

© by GfK-RT, www.gfkrt.com

Great Britain
J- FlO 2008 2009

France
2008 2009

42

J-F10 2008

92

w
- (o)}

5

En —

4.414 4.447 610 6.026 5.587 757 3.166
1 1 -4 3 -7 -6 9

Italy
2009 J-F10

2.781 358
-12 -12

PRJ 43042 - RG 1692068 - RP 7141773 - ID 230426170



GIK Retaihaamdetechinology 4/2010

DIGITAL CAMERAS Lifecycle Analysis
Sales Units % GfK Panelmarket G‘FK
Last 3 Years cum. DSC Fixed Lens
China Japan
2008 2009 J-F10 2008 2009 J-F10
[ 2010
B 2009
[ 2008
87 [ 2007
B 2006
B 2005
[J < 2005
40 37
L. —
Sal.Ths.Units 10.153 9.669 1.886 7.406 6.568 1.421
Growth Rate LY 18 -5 15 -5 -11 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1692068 - RP 7141773 - ID 231044696
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DIGITAL CAMERAS
Sales Units %

Last 3 Years cum.

Lifecycle Analysis
GfK Panelmarket

DSC w. Chang.Lens

4/2010

GfK

Russia

2008 2009 J==IL0)

45

[ 2010
B 2009
[ 2008
[ 2007
B 2006
M 2005
[J < 2005

w
(63}

L
7
I e

H

Sal.Ths.Units 152
Growth Rate LY 28

H
w o
o
w
© s

© by GfK-RT, www.gfkrt.com

2008

[EEN
»

N
N

(6]
~

173
50

Poland
2009

Czechia

J-F10 2008 2009 J=[FIL0

£

N
o1

49
61
49
38
24

| F AR ~VIER

[ |
191 31 37 40 5
11 -12 5% 8 -26

2008

48

349

Romania
2009

J-F10

PRJ 43042 - RG 1692068 - RP 7141773 - ID 231044689
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DIGITAL CAMERAS
Sales Units %

Last 3 Years cum.

Lifecycle Analysis
GfK Panelmarket

DSC w. Chang.Lens

4/2010

GfK

Germany
2008 2009 J-F10

[ 2010
B 2009
[ 2008
[ 2007
B 2006
M 2005
[J < 2005

Sal.Ths.Units 729 7
Growth Rate LY 27

S 127

©

© by GfK-RT, www.gfkrt.com

2008

401
27

France Great Britain

2009 J-F10 2008 2009 J=[FIL0

22

57

70

40

(@]
w
(63}

|

w N BN
o (0]
N
(o]
o

480 475 471 80
20 =l 15 =1l -10

~
w

Italy
2008 2009 J-F10

w
(0]

| I —

I
H
38
Ll

209 210 31
42 0 -12

PRJ 43042 - RG 1692068 - RP 7141773 - ID 231044687
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DIGITAL CAMERAS Lifecycle Analysis
Sales Units % GfK Panelmarket G'FK
Last 3 Years cum. DSC w. Chang.Lens

China Japan

2008 2009 JFI0 2008 2009 J==Il(0)

[ 2010
B 2009
[ 2008
[ 2007
B 2006
B 2005
[J < 2005

56

12

5

Sal.Ths.Units 741 951 191 267 185 27
Growth Rate LY 61 28 29 -14 -31 -26

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1692068 - RP 7141773 - ID 231044695



GIK Retaihaamdetechinology 4/2010

DIGITAL CAMERAS

SALES UNITS GfK Panelmarket GfK
LAST 3 YEARS CUM. DSC TOTAL
EU(15) WEST EU(11) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

12

High Definition in DSC getting essential!

[ W.HIGH DEF.
B wo. HIGH DEF.
[J UNKNOWN

82

] [E— |
Sal.Units in Ths. 30.288 28.721 4.210 7.955 5977 1.020 3.058 2.853 479 314 200 25
Growth Rate PY 5 -5 -5 28 -25 -7 44 -7 6 46 -37 -23

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5073007 - ID 44759979



GiK Retaibaa detechinology

DIGITAL CAMERAS

VALUE EURO

LAST 3 YEARS CUM.

GfK Panelmarket

DSC TOTAL

4/2010

GfK

B W.HIGH DEF.
B wo. HIGH DEF.
[J uUNKNOWN

Sal.Euro in Mill.
Growth Rate PY

© by GfK-RT, www.gfkrt.com

EU(15) WEST

2008 2009 J-F10

18

6.141,6 5.752,3 881,2
-8 -6 1

2008

1142

81

1.499,3
7

EU(11) EAST

2009 J-F10

1.028,4
-31

183,6
11

2008

547,0
23

GTME/ZA(6)
2009

512,7
-6

J-F10

88,2
10

Romania

2008 2009 J==Il0

18

44,0
16

25,5 3,4
-42 -2

PRJ 43042 - RG 1448572 - RP 5073008 - ID 44760043




GiiK Re&tadibaa detechinology

DIGITAL CAMERAS,
SALES UNITS
LAST 3 YEARS CUM.

GfK Panelmarket

DSC TOTAL

4/2010

GfK

EU(15) WEST
2008 2009  J-F10

EU(11) EAST

2008

2009

J-F10

GTME/ZA(6)

2008

2009

J=IFiL0)

El
Romania
2008 2009 J-F10

& 10 12

[ bsc W.CHANG.LENS
[J bpsc FIXED LENS

Sal.Units in Ths. 30.288 28.721 4.210
Growth Rate PY 5 -5 -5

© by GfK-RT, www.gfkrt.com

7.955
28

5.977
=25

1.020
=7

3.058
44

2.853
=7

479
6

5

314 200 25
46 -37 -23

PRJ 43042 - RG 1448572 - RP 5053685 - ID 25039371



GIiK Retaibamdeterdinmiogy 4/2010

DIGITAL CAMERAS,
VALUE EURO GfK Panelmarket G'FK
LAST 3 YEARS CUM. DSC TOTAL

EU(15) WEST EU(11) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10
o]
18 15 || 18 || o0 1311 18
30 || 39 26 || 28
36

[ bsc W.CHANG.LENS
[J bpsc FIXED LENS

Sal.Euro in Mill. 6.141,6 5.752,3 881,2 1.499,3 1.028,4 183,6 547,0 512,7 88,2 44,0 25,5 3,4
Growth Rate PY -8 -6 1 7 -31 11 23 -6 10 16 -42 -2

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5053720 - ID 44763991



GIK Retaihaamdetechinology

DIGITAL CAMERAS

Sales Units

Jan-Febr.2010 vs. 2009

4/2010

GfK Panelmarket G‘FK

DSC Total

EU(15) WEST

DSC TOTAL

DSC W.CHANG.LENS

DSC FIXED LENS

© by GfK-RT, www.gfkrt.com

EU(11) EAST GTME/ZA(6) Romania

PRJ 43042 - RG 1448572 - RP 5081246 - ID 44763994




GiK Retaibaa detechinology

4/2010

DIGITAL CAMERAS,

VALUE EURO GfK Panelmarket G-FK
Jan-Febr.2010 vs. 2009 DSC Total
EU(15) WEST EU(11) EAST GTME/ZA(6) Romania
DSC TOTAL

DSC W.CHANG.LENS

DSC FIXED LENS =2 -11

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5081247 - 1D 44763998



GiiK Re&tadibaa detechinology 4/2010

DIGITAL CAMERAS,

SALES UNITS GfK Panelmarket G'FK
LAST 3 YEARS CUM. DSC TOTAL
=
ASIA(13)_DSC China Japan
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10
7
8 9 10 o 9 11 12 11
[l bsc W.CHANG.LENS
[J bpsc FIXED LENS

Sal.Units in Ths. 21.056 21.288 3.959 10.894 10.620 2.077 8.367 7.454 1.597
Growth Rate PY 17 1 11 20 =3 17 -5 -11 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5053685 - ID 231057713



GIiK Retaibamdeterdinmiogy 4/2010

DIGITAL CAMERAS,

VALUE EURO GfK Panelmarket G'FK
LAST 3 YEARS CUM. DSC TOTAL
| 64
ASIA(13)_DSC China Japan
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

[l bsc W.CHANG.LENS
[J bpsc FIXED LENS

Sal.Euro in Mill. 4.555,7 4.770,9 888,6 2.430,2 2.523,0 470,5 2.183,8 2.072,5 367,2
Growth Rate PY 7 5 5) 15 4 3 -1 -5 -2

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5053720 - ID 231064100



GIK Retaihaamdetechinology

4/2010

DIGITAL CAMERAS

SALES UNITS

GfK Panelmarket G‘FK
2008/2009 RR DSC W. CHANG. LENS

EU(11) WEST

Germany France Great Britain
2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0
=N EEN B2 B N -
10,9 10,9
Compact D- System cameras the new trend!
. CHANG.LENS EXCL.SLR
99611976 | 96,7 |96.,3 | |96 2 [] OTHER CHANG.LENS 99.31197,3| (97,4 |97,0||06.5 99.31198,1|197.9|(97,8| (97,7 995 94 4
89,1 (89,1|(90.4
2.616,0 2.825,2 405,7 287.,4 187,2 Sal.Ths.Units 728,6 783,4 109,6 73.9 53,0 401,0 480,0 78,8 44,5 28,7 475,5 471,0 60,8 49,5 30,3

© by GfK-RT, www.gfkrt.com

PRJ 43042 - RG 1693954 - RP 7162884 - ID 230572372



GIK Retaihaamdetechinology

DIGITAL CAMERAS

4/2010

GfK

SALES UNITS GfK Panelmarket
2008/2009 RR DSC W. CHANG. LENS
EU(11) EAST Bulgaria Romania
2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Febl0
I [ I s | n I
Bl CHANG.LENS EXCL.SLR
99,9 99,1 99,2 99,2 99,0 100,0 97 6 100,0 | |100,0 | |100,0 100,0| | 99,7 99,2 99,1 99,6
' [ oTHER CHANG.LENS )
431,2 445,7 62,5 45,2 35,5 Sal.Ths.Units 2,9 2,0 0,2 0,1 0,1 7,3 7,3 0,9 0,7 0,5

© by GfK-RT, www.gfkrt.com

PRJ 43042 - RG 1693954 - RP 7162884 - ID 230572380



GIK Retaihaamdetechinology

DIGITAL CAMERAS
SALES UNITS
2008/2009 RR

GfK Panelmarket

DSC W. CHANG. LENS

4/2010

GfK

EU(11) EAST

2008 2009 Dec09 Janl0 Febl0
I e W |
. CHANG.LENS EXCL.SLR
99,9/199,1]1(99,299,2|(99,0
D OTHER CHANG.LENS
431,2 445,7 62,5 45,2 45,5 Sal.Ths.Units

© by GfK-RT, www.gfkrt.com

Czechia Slovakia Hungary
2008 2009 Dec09 Janl0 Febl0 2008 2009 Dec09 Janl0 Feb10 2008 2009 Dec09 Janl0 Febl0
[ 15 ] [ 20 | . = ] n
99,7 | 98,5 /98,4 (98,5 |98.0 99,6||98,8|(99,1 /98,8 (99,2 99.71199,0|199.2 | 197 6|97 1
36,6 39,6 5,9 2,9 2,3 7.7 8,3 1,5 0.6 0.4 19,6 14,1 1,9 0,9 1,0

PRJ 43042 - RG 1693954 - RP 7162884 - ID 230572379



GFK Retdibadn dethichoglogy

DIGITAL CAMERAS

Sales Units %

GfK Panelmarket

/22010

GfK

J-F10 DSC W.FIXED LENS
EU(15) WEST EU(L1) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10
0 5 . 0 2 —_— B 2 7
10 |5 — 1 =
o - . 12
L = I—
| 0
17
—— 29 23
2 37
] <7 ccp 38

[ >=7-<=7.9 CCD
[] >=8 -<=8.9 CCD
[ >=9 -<=9.9 CCD
W >=10-<=10.9 CCD
M >-11-<=12.9 CCD 39
[ >=13-<=13.9 CDD
[]>=14ccD

N
N

Sal.Units in Ths. 27.599 25.806 3.720
Growth Rate PY 8 -6 -6
in % of PM 40 40 34

© by GfK-RT, www.gfkrt.com

43

40
37

7.524 5531 939 2.942
27 -26 =7 42
11 9 9 4

\
| -

w
oo

I

2.732 455
-7 5
4 4

36

307
44

wW
(o]

2

w

192 24
=87 =25
0 0

PRJ 43042 - RG 1707018 - RP 7302200 - ID 232318157




GFK Retdibadn dethichoglogy
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DIGITAL CAMERAS

Sales Units %

GfK Panelmarket

GfK

J-F10 DSC W.FIXED LENS
ASIA(13)_DSC China Japan
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10
‘ %_2 . S m— E
_
15 EE—
[z |
[
38
35 37
[ <7ccD

[ >=7 -<=7.9 CCD
[] >=8 -<=8.9 CCD
[ >=9 -<=9.9 CCD 46
Il >-10-<=10.9 CCD
W >-11<=12.9 CCD
O >=13-<=13.9 CDD
[ =14 ccD

22

S
NS

‘

24
il ]

o

Sal.Units in Ths. 19.696
Growth Rate PY 15

© by GfK-RT, www.gfkrt.com

19.557 3.608
-1 9

48

4

[ |
L ]

10.153 9.669 1.886
18 =t 15

N
N

64
49
___fmwwm

7.406 6.568 1.421
=) -11 24

PRJ 43042 - RG 1707018 - RP 7302200 - ID 232318158
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DIGITAL CAMERAS

Sales Value % GfK Panelmarket GfK
J-F10 DSC W.FIXED LENS
|
EU(15) WEST EU(11) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009  J-F10 2008 2009 J-F10 2008 2009 J-F10

B
i
|
-l

—

=
12
s

—
oo

23

w
—~

w
(@3]

[ <7 ccD
0 >=7-<=7.9 CcCD

~
N

7
[] >=8 -<=8.9 CCD
W >=9 -<=9.9 CCD 40
B >-10-<=10.9 CCD
B >-11-<=12.9 CCD 45 42 37
[ >=13-<=13.9 CDD 14
[0 >=14 cCD 39
55 51
44 | I —
33
29 15 28 31
— I = -
2 L2 | s o S — e [z ] g I e
Sal.Mio.Euro 28 26 4 8 6 1 3 3 0 0 0
Growth Rate PY 3 -6 -6 27 -26 -7 42 -7 5 -37 -25

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302284 - ID 232322618
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DIGITAL CAMERAS

Sales Value % GfK Panelmarket
J-F10 DSC W.FIXED LENS
|
ASIA(13)_DSC China Japan

2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-FE10
- ——— s —

I
|

]

[0 <7 ccD
B >=7 -<=7.9 CCD 44
[] >=8-<=8.9 CCD
[ >=9-<=9.9 CCD
B >=10-<=10.9 CCD
W >-11-<=12.9 CCD
[ >=13-<=13.9 CDD
[0 >=14 ccD

38

ol

Sal.Mio.Euro 20
Growth Rate PY 15

N
(@]

1
[N

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302284 - ID 232322619
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GfK

GfK Panelmarket

DSC FIXED LENS OPTICAL ZOOM

=
D
@)
w
o
<<
L
>
™
—
wn
<<
—

Japan
2008 2009 J-F10

GTME/ZA(6) Romania ASIA(13) DSC China
2008 2009 J-F10 2008 2009 J-F10

EU(11) EAST

EU(15) WEST

2008 2009 J-F10

2008 2009 J-F10 2008 2009 J-F10

2008 2009 J-F10

-

i-§

[0 <3Xx
=]
]
O
]
[ |
O
(]
O
(]

>3X-<4X
>4X-<5X

.-

-

>5X-<6X

ih

| &

>6X-<7X

14][18] 15|[18|2L) [18

g

= HR

(o)

-

B

(o]

= '3
=W L]

S 0

- | B

o
—

i~

o
~—

i-8

>7X-<8X

|- Il

>8X-<9X

o | IER

>9X-<10X

>10X-<11X

(o]

> -l

>11X-<12X

=12X

B>

[ others

7.371 6.532  1.409

1.879

10.134 9.642

19.130 19.024 3.529

2.690 448 305 191 24

2.874

5.483 919

7.443

26.375 24587 3.577

Sal.Units in Ths.

23

=il

15

18

-25 15

=37

46 48

-26

28

Growth Rate PY

PRJ 43042 - RG 1448572 - RP 5075022 - ID 236063076
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DIGITAL CAMERAS

SALES UNITS GfK Panelmarket
LAST 3 YEARS CUM. DSC FIXED LENS WIDEANGLE
EU(15) WEST EU(11) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

1
=
-

IH

bs
n
41 42 45 || 39 || 26
- <=26 mm 36 37
B <=28mm 38
B <=30mm 35 41
|:| <=35mm
|:| <=38 mm 40
- <=50 mm
|:| Others
46 54
46 45
47 44
44 42
ol 37
30
19
6 || 6 || 6 — f———] [ ] 5 B
Sal.Units in Ths. 27.599 25.806 3.720 7.524 5.531 939 2.942 2.732 455 307 192 24
Growth Rate PY 8 -6 -6 27 -26 -7 42 -7 5 44 -37 -25

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1448572 - RP 5229034 - ID 44039371
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DIGITAL CAMERAS

Sales Units %
J-F10

/22010

GfK Panelmarket G'FK

DSC W.FIXED LENS

EU(15) WEST
2008 2009 J-F10

B FACE DETECTION
[ SMILE DETECTION
[ BOTH DETECTIONS

[J wWO.RECOGN.
[J UNKNOWN
46
2
Sal.Units in Ths. 27.599 25.806 3.720
Growth Rate PY 8 -6 -6

© by GfK-RT, www.gfkrt.com

EU(11) EAST GTME/ZA(6) Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

52
7.524 5531 939 2.942  2.732 455 307 192 24
27 -26 =7 42 =7 5 44 -37 -25

PRJ 43042 - RG 1707018 - RP 7302293 - ID 232318046
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket
J-F10 DSC W.FIXED LENS
|
ASIA(13) _DSC China Japan
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

[ FACE DETECTION I

[ SMILE DETECTION

[ BOTH DETECTIONS

[0 WO.RECOGN.

] UNKNOWN

4
Sal.Units in Ths. 19.696 19.557 3.608 10.153 9.669 1.886 7.406 6.568 1.421

Growth Rate PY 15 -1 9 18 =t 15 =t -11 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302293 - ID 232318580
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket GfK
J-F10 DSC W.FIXED LENS
|
) WEST ) EAST GTME/ZA(6 Romania
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J F10 2008 2009 J-F10

16
I —

High Definition in SC gettlng essentlal even in fixed lens products

[ W.HIGH DEF.
[ WO.HIGH DEF.

] UNKNOWN
Sal.Units in Ths. 27.599 25.806 3.720 7.524 5531 939 2942 2.732 455 307 192 24
Growth Rate PY 3 -6 -6 27 -26 =7 42 =7 S 44 =37 =23

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302340 - ID 235990450
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket GfK
J-F10 DSC W.FIXED LENS
|
ASIA(13)_DSC China Japan
2008 2009 J-F10 2008 2009 J-F10 2008 2009 J-F10

21

35
2% full HC

B W.HIGH DEF.
B WO.HIGH DEF.
] UNKNOWN
65
58
Sal.Units in Ths. 19.696 19.557 3.608 10.153 9.669 1.886 7.406 6.568 1.421
Growth Rate PY 15 -1 9 18 -5 15 -5 -11 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302340 - ID 235990451
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DIGITAL CAMERAS

Sales Units %
2009 - Last 3 Months

/22010

GfK

GfK Panelmarket
DSC W.FIXED LENS

(15) WEST

Janl0 Febl0

[ W.TOUCHSCREEN
[ WO.TOUCHSCREEN
[J UNKNOWN

5 ][4

25.806 4.460 2.260 1.460

Sal.Units in Ths.
Growth Rate PY -6 -5 -5 -7

© by GfK-RT, www.gfkrt.com

EU(11) EAST

J-D09 Dec09 Janl0
2|

GTME/ZA(6 Romania

5.531 2.732 192 28 14 10
-26 -30 ) -5 -7 2 1 9 -37 -46 -25 -24

PRJ 43042 - RG 1707018 - RP 7302385 - ID 232319354
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket GfK
2009 - Last 3 Months DSC W.FIXED LENS
|
ASIA(13)_DSC China Japan
J-D09 Dec09 Janl0 Febl0 J-D09 Dec09 Janl0 Febl0 J-D09 Dec09 Janl0 Febhl0

0

13 15

15 g 15

17

1614

[ W.TOUCHSCREEN
[ WO.TOUCHSCREEN 82

84

[J UNKNOW N 83
10 ’—‘5 . 8
g ; g ¢ [ 2 | 71—
Sal.Units in Ths. 19557 2.078 1.914 1.694 9.669 771 970 916 6.568 664 832 589
Growth Rate PY -1 3 2 19 5 2 1 36 11 2 23 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302385 - ID 232319355
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket GfK
2009 - Last 3 Months DSC W.FIXED LENS
|
EU(15) WEST EU(11) EAST GTME/ZA(6 Romania
J-D09 Dec09 Janl0 Febl0 J-D09 Dec09 Janl0 Fehl0 J-D09 Dec09 JanlO Feb10 J-D09 Dec09 Janl0 Fehl0

W w.GPs 100 §100 w100 g100 100 g100 w100 100 100 §100 g100 100 g100 w100 g100

B wo.GPS

Sal.Units in Ths. 25.806 4.460 2.260 1.460 5531 2.732 228

Growth Rate PY -6 -5 -5 =7 -26 -30 -9 -5 =7 2 1 9 -37 -46 -25 -24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302387 - ID 232319632
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DIGITAL CAMERAS

Sales Units % GfK Panelmarket GfK
2009 - Last 3 Months DSC W.FIXED LENS
|
ASIA(13)_DSC China Japan
J-D09 Dec09 Janl0 Feblo J-D09 Dec09 Janl0 Febl0 J-D09 Dec09 Janl0 Feblo0

[ w.GPS

B wo.GPS
Sal.Units in Ths. 19.557 2.078 1.914 1.694 9.669 771 970 916 6.568 664 832 589
Growth Rate PY =1 5 2 19 =9 2 1 36 -11 -2 23 24

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1707018 - RP 7302387 - ID 232319633
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MULTIMEDIACAM
Sales Ths. Units GfK Panelmarket G'FK

Last 13 months

Feb09 ‘Mar09 Apro09 ‘MayOQ ‘Jun09 Julo9 ‘AugOQ ‘Sep09 Oct09 Nov09 Dec09 ‘JanlO Feb10

907 84
. Germany
B France Y
v Great Britain E
jk Italy >
<> Spain )
X Netherlands i
A Belgium (%]
[J Austria %
O Switzerland n
|:| Portugal
.

Germany 7 10 9 16 11 16 1 10 7 10 19 11 9

France 4 S 3 5 <) 11 8 8 8 11 30 13 10

Great Britain 12 16 12 16 16 22 16 16 26 32 84 27 25

Italy 0 1 2 3 3 7 S S S 5 15 6 5

Spain 14 15 9 9 21 13 4 4 11 10 19 20 6

Netherlands 5 2 2 2 S 15 2 2 6 4 15 4 2

Belgium 0] 0 0 1 1 1 0 0 1 1 2 1 1

Austria 0 1 1 1 2 1 0 0 1 1 S 1 1

Switzerland 0 1 1 1 1 1 1 1 1 1 2 1 1

Portugal 0 0 1 1 1 1 1 0 1 1 2 1 1

© by GfK-RT, www.gfkrt.com PRJ 43042 - RG 1322897 - RP 4468776 - ID 228545812
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CAMCORDER,DSC, MMC

Sales Units/Value Euro WEST EUROPE(15) GfK
2008 - 2010
|
Sales Units Sales Value Euro
2008 2009 J-F10  Dec09  Jani0  Febl0 2008 2009 J-F10  Dec09  Jani0  Febl0

11 10 10 10 10 11 17 15 16 15 15

18

[J CAMCORDER

W vmc
[ bpsc
34,5 32,6 4.8 5,6 2,9 1,9 Abs.in Mio. 7.489,8 6.869,8 1.037,9 1.060,7 622,2 415,7
4 -5 -5 -4 -4 -6 +/-% PY -10 -8 -0 2 0 -1

© by GfK-RT, www.gfkrt.com PRJ 75345 - RG 463348 - RP 4454098 - ID 82257629



/22010
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CAMCORDER,DSC, MMC

Sales Units/Value Euro

EAST EUROPE(11)

GfK

2008 - 2010
Sales Units Sales Value Euro
2008 2009 J-F10 Dec09 Janl0 Feb10 2008 2009 J-F10 Dec09 Janl0 Feb10
10 10 10 9 10

9,0 6,7 1,1 0,9

22 -26 =9 -28 =9

© by GfK-RT, www.gfkrt.com

0,4
-10

18

] CAMCORDER

B vvc

[ bsc
Abs.in Mio. 1.919,0 1.265,4 216,6 178,5 128,9 87,7
+/-% PY 2 -34 5 -17 7 2

PRJ 75345 - RG 463348 - RP 4454098 - ID 85249866
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CAMCORDER,DSC, MMC
Sales Units/Value Euro Romania GfK
2008 - 2010
|
Sales Units Sales Value Euro
2008 2009 J-F10 Dec09 Janl0 Feb10 2008 2009 J-F10 Dec09 Janl0 Feb10

10 10 12

B

iy

=

11

31

21 20

21

25

] CAMCORDER
B vvc
[ bsc

0,38 0,23 0,03 0,03 0,02 0,01 Abs.in Mio. 63,98 33,99 4,29 4,44 2,48 1,82
St = -26 -47 -27 -26 +/- % PY 2 -47 -13 -45 -14 -12

© by GfK-RT, www.gfkrt.com PRJ 75345 - RG 463348 - RP 4454098 - ID 116337369
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Some results of a consumer survey Germany October 2009
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Using the video function in the camera GfK

Do you make videos with the

camera? (Q. 19) Was HDTV

important, too?
B yes (Q. 20a)
M no =67)

When buying the camera was a
video facility an important
(n=403) factor for you? (Q. 20) (n=220)

Base: respondents, who own a digital camera
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Devices used for looking at the photos (multiple answer) GfK

Most of the people look at their photos E
How do you look at the photos? - Q. 9 - at the PC.

1/3 of the people look at the photos by
TV, 1/3 of them by HDTV.

95%

Also in HDTV? Users of HDTV
no yes
69%
52%
37%
21%
9%
PC Camera TV Videophone/mobile Digital picture frame

phone .
Split by Gender
W male
B female

n = 395
Base: respondents, who own a digital camera and look at their photos
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Further actions taken with photos saved (multiple answer) GfK

What do you do with the photos you saved? - Q. 7 - S

Etotal E< 30 years

T4%09%  70%g%
57%
45%0%

@ Distribution O % of saved photos

0 31085%
98% e
= 2. O w9 s9pgS g9 c 9
B0% Sed zz ts Sc8S5Ec°:F o8
14% £58 2E 53 5°8I£253% §%
70% SEE B SEESSE 3
Young people are much more active in uploading
photos in forums and communities and in creating
45% scrapbooks.
0
34% 31%
1%
11% 10% 1 3% 13% 14%
4%
/
looking at send by e- print as use for upload to Create a create
pictures mail photos onlin forums and photobookin  scrapbooks
myself or ion communities retail
with family
n = 403

Base: Distribution: respondents, who own a digital camera
% of saved photos
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FACEBOOK tops the list of the world s largest social network*
. " : , GfK
Unique visitors in Mill

M Facebook.com

B Windows Live
Profile

0 My Spice Sites

B Twitter.com

B Baidu Space

2009 2010
* Source The Wall Street Journal March 5-7 2010
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Methods of printing photos (multiple answer) GfK

Do you print your photos yourself or do you order the print elsewhere?
In what proportion do you print photos at home, order at a shop and order on the internet? (multiple answers) (Q. 10)

76%

B Distribution B % of printed photos

Split by Gender

[ male
[ female

print yourself order online order at photokiosk order at shop from order at orderstation
electronic medium

n =284

Base: Distributions: respondents, who own a digital camera and print photos
printed photos

Total: respondents,
which print photos
- Distribution -
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GfK Retail and Technology
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Bullet Points :

e The Imaging market had faced some decline in 2009 more in East — and
Romania - than in West Europe

o this is despite the lower penetrationiin those markets

e Which raises the expectation of jncreasing-potentials -in these markets
even faster than in West europe

eAs turning homepenetration te personalpenetration

e add/ repurchasing is determined:by. feature developments (apan Leading

position)
- Romania is following with somestime gaprthe global trends-
e Film capturing is getting. a driving factors for the Imaging Markets
e sharing from both pictures and video: ds getting more popular on
internet platforms
o[ ess printing at home is further influenced by increase in retail prin&
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Thank you for your attention!
Your contact : Marion.Knoche @GfK.com




