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                             Economic Growth

2009P 2010P 2011P 2009P 2010P 2011P 2009 2010P

World -1,1 4,3 4,0 1,3 3,2 3,0 n.a n.a.

Euroland** -4,0 1,1 1,2 0,3 1,3 1,3 9,4% 9,6%

Emerging   

Countries****
-5,5 3,7 4,3 7,8 7,7 7,5 n.a n.a.

Latin America -2,4 4,2 3,8 6,0 7,7 8,1 n.a n.a.

Asia (wo Japan) 5,6 8,2 7,6 0,8 4,6 4,0 n.a n.a.

USA -2,4 3,8 3,5 -0,3 2 1,9 10,0% 9,7%

Japan -5,2 2,8 0,9 -1,4 -1,2 0,6 5,2% 4,9%

Russia -7,9 3,8 4,5 8,8 8,5 9,5 n.a 9,9%

China 8,7 9,8 9,3 -0,4 3,4 2,5 n.a 9,0%

INDIA 5,7 7,7 7,6 2,1 9,0 6,7 n.a n.a

Inflation Consumer Prices Unemployment rate*****

in % to last year*in % to last year* (in % )

**    Countries with the Euro as currency

***   Estimate

*     Change of the real gross domestic product compared to the previous year

ECONOMIC KEY DATA - WORLD  2009 –2011F***

****  Middle and Eastern Europe and Africa

Source: Deutsche Bank Economic Reaserch Bureau Frankfurt April, 12th, 2010

*****Eurostat,  December 2009/February 2010, Wikipedia:  May 2009
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* Change of the real gross domestic product compared to the previous year

ECONOMIC KEY DATA - WORLD  2009 –2011P

CONSUMER PRICES 

in % to last year*

2009P 2010P 2011P 2009P 2010P 2011P 2009 2010F

POLAND 1,7 3,2 3,1 3,5 2,5 2,5 8,7 9,0

CZECK REPUBLIC -4,2 2,7 3,0 1,0 1,6 2,3 7,5 7,9

HUNGARY -6,3 1,5 3,4 4,2 4,2 2,2 10,6 11,0

ROMANIA -7,1 2,3 5,1 4,8 4,0 3,4 7,6 -

RUSSIA -7,9 3,8 4,5 8,8 8,5 9,5 8,9 -

UKRAINE -13,4 2,2 4,2 12,3 13,3 11,0 4,8 -

KASAKHSTAN 1,2 5,1 4,0 6,1 5,6 4,3 6,3 -

in %

Unemployment 

rate*****

ECONOMIC 

GROWTH

in % to last year*

INFLATION

Source: Deutsche Bank Economic Reaserch Bureau Frankfurt April 12th, 2010

*****Eurostat, December 2009/February 2010;CIA, The World Factbook
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Konsum Klima Indikator
Consumer confidence indicator

Source: Consumer and Business Survey of the EU-Commission
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Preisentwicklung in den letzten 12 Monaten
Price trends over last 12 months

Source: Consumer and Business Survey of the EU-Commission
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Arbeitslosigkeit in den kommenden 12 Monaten
Unemployment expectations over next 12 months

Source: Consumer and Business Survey of the EU-Commission
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2 Global    Results on Imaging  Goods

Picture Taking; Storing and  Viewing 
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Lenses; 16%; 13%

DSC; -7%; 8%

DSC Chang.L.; 8%; 26%

DSC Fixed L.; -8%; 6%

Memorycards; -6%; 24%

MFD; -4%; 7%

Camcorder Total; -9%; -4%

Camphones*; -2%; 13%

Total Imaging World Market
Productgroup  Indicator
Jan.-Dec. 2009:2008/2008:2007

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

Improving 
Productgroup

“?” 
Pr.group

(Sleepy / 
Slipping)

Past year

Evolution 
of Market 

Trend

-

+

Imaging Market 
- 4%;+ 11%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

YTD Evolution of Market 
Trend

Im.Displays;+30;+115

MMC;+62;+32

*Camphones wo. US market

Includes data from US . NPD 
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Lenses; 19%; 18%

DSC; -5%; -3%

DSC Chang.L.; 7%; 15%

DSC Fixed L.; -13%; -18%
Memorycards; -19%; -13%

MFD; -5%; -4%

Camcorder Total; -17%; -12%

Camphones*; -5%; 7%

Im.Displays; 7%; 59%

Total Imaging World Market
Productgroup  Indicator
Jan.-Dec. 2009:2008/2008:2007

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

Improving 
Productgroup

“?” 
Pr.group

(Sleepy / 
Slipping)

Past year

Evolution 
of Market 

Trend

-

+

Imaging Market 
- 6%;+ 2%

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

YTD Evolution of Market 
Trend

MMC;+78;+36

*Camphones wo. US market
Includes data from US . NPD 
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Lenses; 24%; 28%

Still Films; -28%; -44%

DSC; -5%; 4%

DSC Chang.L.; 8%; 27%

DSC Fixed L.; -7%; 2%

Photoprinter; -38%; -47%

Memorycards; -8%; 21%

MFD; -4%; 4%

Camcorder Total; -12%; -5%

Imag.Dev.Bags; -3%; -2%

Mobilephones; -9%; -2%

Camphones; -7%; 5%

Photopaper; -18%; -11%

Im.Displays; 19%; 85%

Tripods; 1%; 13%

Multimediacam; 17%; 41%

SD HC Card;+++%;++++%;
MS=6,7%

Total Imaging Markets  Western Europe(11)
Productgroup Indicator
Jan.-Dec.2009:2008/2008:2007

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

“?” 
Pr.group

(Sleepy / 
Slipping)

Past year

Evolution 
of Market 

Trend

-

+

Imaging Market

- 16%; - 14%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

Improving 
Productgroup 

Prints;-16%;-15%

YTD Evolution of Market 
Trend
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Lenses; 26%; 9%

Still Films; -31%; -45%

DSC; -7%; -9%

DSC Chang.L.; 1%; 9%

DSC Fixed L.; -10%; -14%

Photoprinter; -35%; -44%

Memorycards; -20%; -17%

MFD; -7%; -2%

Camcorder Total; -18%; -17%

Imag.Dev.Bags; -2%; -1%

Mobilephones; -19%; -11%

Camphones; -19%; -7%

Photopaper; -21%; -15%

Prints; -22%; -18%

Im.Displays; -6%; 39%

Tripods; 15%; 15%

Multimediacam; 11%; 36%

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

Past year 
Evolution 
of Market 

Trend

-

+

Imaging Market      
- 13%;- 10%

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

“?” 
Pr.group

(Sleepy / 
Slipping)

Improving 
Productgroup 

Total Imaging Markets  Western Europe(11)
Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007

YTD Evolution of Market 
Trend

SD HC Card;+++%;+++;
MS=1,7%
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Lenses; 1%; 24%

Still Films; -50%; -28%

DSC; -5%; -5%

DSC Chang.L.; 1%; 8%

DSC Fixed L.; -6%; -7%

Photoprinter; -40%; -38%

Memorycards; -14%; -8%

MFD; -2%; -4%

Camcorder Total; -10%; -12%

Imag.Dev.Bags; -13%; -3%

Mobilephones; -5%; -9%

Camphones; -8%; -7%

Photopaper; -11%; -18%

Im.Displays; 15%; 19%

Tripods; -5%; 1%

Multimediacam; 28%; 19%

SD HC Card;+38%;+++%;
MS=8,7%

Total Imaging Markets  Western Europe(11)
Productgroup Indicator
Jan.-Feb.2010:2009/2009:2008

Out-
performer 
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Ï ytd 

evolution
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evolution

“?” 
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Slipping)

Past year

Evolution 
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Trend

-

+
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Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 
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Prints;-13%;-16%

YTD Evolution of Market 
Trend
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Lenses; 14%; 25%

Still Films; -61%; -31%

DSC; 1%; -6%
DSC Chang.L.; 6%; 1%

DSC Fixed L.; -1%; -10%

Photoprinter; -32%; -35%

Memorycards; 1%; -20%

MFD; 4%; -7%

Camcorder Total; -11%; -18%

Imag.Dev.Bags; -8%; -2%

Mobilephones; -18%; -19%

Camphones; -19%; -19%

Photopaper; -12%; -20%

Prints; -12%; -22%

Im.Displays; -6%; -6%

Tripods; 14%; 15%

Multimediacam; 47%; 13%

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

Past year 
Evolution 
of Market 

Trend

-

+

Imaging Market      
- 8%;- 13%

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

“?” 
Pr.group

(Sleepy / 
Slipping)

Improving 
Productgroup 

Total Imaging Markets  Western Europe(11)
Productgroup Indicator
Jan.-Feb. 2010:2009/2009:2008

YTD Evolution of Market 
Trend

SD HC Card;+59%;+++;
MS=2,3%
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DSC Chang.L.; 3%; 47%

Camcorder Total; -34%; -10%

DSC; -25%; 28%
DSC Fixed L.; -26%; 27%

Photoprinter; -40%; -23%

Memorycards; -16%; 83%

MFD; -25%; 18%

Mobilephones; -24%; 14%

Camphones; -25%; 20%

Total Imaging Markets  Eastern Europe(11)
Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007

Out-
performer 
/ Ahead of  
Ï ytd 

evolution
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Behind  Ï 

ytd 
evolution

“?” 
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(Sleepy / 
Slipping)
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of Market 

Trend

-

+

Imaging Market 
-23%;+24%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution of Market 
Trend

Im.Displays;+89%;+++;
MS=0,7%

SD HC Card;+++%;++++;MS=3,5%
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DSC; -31%; 7%

DSC Chang.L.; -3%; 23%

DSC Fixed L.; -38%; 5%

Photoprinter; -34%; -33%

Memorycards; -35%; 32%

MFD; -33%; 6%

Camcorder Total; -44%; -12%

Mobilephones; -46%; 4%

Camphones; -47%; 8%

Total Imaging Markets  Eastern Europe(11)
Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007
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-
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YTD Evolution of Market 
Trend

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

Im.Displays;+38%;+++;
MS=0,7%

SD HC Card;+88%;++++;MS=0,8%
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Lenses; 3%;++++%

DSC; -7%; -25%

DSC Chang.L.; -3%; 3%

DSC Fixed L.; -7%; -26%

Photoprinter; -18%; -40%

Memorycards; -4%; -16%

MFD; 0%; -25%

Camcorder Total; -13%; -34%

Mobilephones; 9%; -24%

Camphones; -5%; -25%

Im.Displays; 28%; 89%

Total Imaging Markets  Eastern Europe(11)
Productgroup Indicator
Jan.-Feb. 2010:2009/2009:2008

Out-
performer 
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evolution
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Behind  Ï 
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evolution

“?” 
Pr.group

(Sleepy / 
Slipping)

Past year

Evolution 
of Market 

Trend

-

+

Imaging Market 
+ 4%;-23%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution of Market 
Trend

SD HC Card;+++%;+++;MS=5,0%
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Lenses; 16%; +++%

DSC; 11%; -31%

DSC Chang.L.; 20%; -3%

DSC Fixed L.; 8%; -38%

Photoprinter; 23%; -34%
Memorycards; 14%; -35%

MFD; 15%; -33%

Camcorder Total; -13%; -44%

Mobilephones; -9%; -46%

Camphones; -12%; -47%

Im.Displays; 20%; 38%

Total Imaging Markets  Eastern Europe(11)
Productgroup Indicator
Jan.-Feb. 2010:2009/2009:2008

Out-
performer 
/ Ahead of  
Ï ytd 

evolution

Laggards / 
Behind  Ï 

ytd 
evolution

“?” 
Pr.group

(Sleepy / 
Slipping)

Past year

Evolution 
of Market 

Trend

-

+

Imaging Market 
- 3%;- 42%

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution of Market 
Trend

SD HC Card;
+++%;+87;MS=1,3%
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DSC; -37%; 46%

DSC Chang.L.; -1%; 349%

DSC Fixed L.; -37%; 44%

Photoprinter; -67%; -14%

Memorycards; 7%; data 

since Jan.2008

MFD; -43%; 49%

Camcorder Total; -51%; -3%

Mobilephones; -12%; 9%

Camphones; 9%; 50%

Total Imaging Markets  Romania
Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007

Out-
performer 
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evolution
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Behind  Ï 

ytd 
evolution
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(Sleepy / 
Slipping)
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Evolution 
of Market 

Trend

-

+

Imaging Market 
-13%;+29%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution of Market 
Trend

Im.Displays;+63%;+++;
MS=0,9%
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DSC; -42%; 16%

DSC Chang.L.; -13%; 239%

DSC Fixed L.; -45%; 9%

Photoprinter; -58%; -14%

Memorycards; -14%; data 

since Jan.2008

MFD; -47%; 43%

Camcorder Total; -57%; -20%

Mobilephones; -40%; -14%

Camphones; -39%; -6%

Total Imaging Markets  Romania
Productgroup Indicator
Jan.-Dec. 2009:2008/2008:2007
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performer 
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Slipping)
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Evolution 
of Market 

Trend

-

+

Imaging Market 
-41%;- 4%

Note: first number refers to value change  
gained/lost per ytd second one refers to value 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution

of Market Trend

Im.Displays;+15%;++++;
MS=1,3%
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DSC; -23%; -37%

DSC Chang.L.; 61%; -1%

DSC Fixed L.; -25%; -37%

Memorycards; 7%; 7%

MFD; -18%; -43%

Camcorder Total; -49%; -51%

Mobilephones; -12%; -12%

Camphones; -10%; 9%

Im.Displays; 75%; 63%

Total Imaging Markets  Romania
Productgroup Indicator
Jan.-Feb. 2010:2009/2009:2008

Out-
performer 
/ Ahead of  
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Slipping)
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Evolution 
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Trend

-

+

Imaging Market 
- 10%;- 13%

Note: first number refers to volume change  
gained/lost per ytd second one refers to volume 
change  gained/lost  past year, 

Improving 
Productgroup 

YTD Evolution of Market 
Trend
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DSC; -2%; -42%

DSC Chang.L.; 89%; -13%

DSC Fixed L.; -11%; -45%

Memorycards; 13%; -14%

MFD; -21%; -47%

Camcorder Total; -41%; -57%

Mobilephones; -21%; -40%

Camphones; -21%; -39%

Im.Displays; 42%; 15%

Total Imaging Markets  Romania
Productgroup Indicator
Jan.-Feb. 2010:2009/2009:2008
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Note: first number refers to value change  
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Trend
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-33%

-57%

-38%

-35%

-41%

-11%

-14%

-14%

-9%

-12%

-4%

-12%

-3%

-6%

-6%

Information
Technology/
Telecom

Consumer
Electronics

Photo

Office/
Office Consumable

WEST EU(15) EAST EU(7)

Technical Market by Productgroups
Sales Value  Growth Rates ±LY%           GfK Panelmarket

Jan.-Dec. 2008 vs 2009

Technical Market
Index

-34%

-26%

-27%

-35%

-40%

GTME/ZA(6) ROMANIA

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films       CE=CC, CRT-TV, PTV/Flat, USB Memory       IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge
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-24%

-36%

-7%

5%

-19%

35%

10%

9%

21%

13%

-4%

3%

2%

3%

Information
Technology/
Telecom

Consumer
Electronics

Photo

Office/
Office Consumable

WEST EU(15) EAST EU(7)

Technical Market by Productgroups
Sales Value  Growth Rates ±LY%           GfK Panelmarket

Jan.-Febr. 2009 vs 2010

Technical Market
Index

-1%

15%

-7%

-1%

1%

GTME/ZA(6) ROMANIA

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films       CE=CC, CRT-TV, PTV/Flat, USB Memory       IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge

±0%
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-17%

4%

-1%

-34%

-23%

26%

10%

12%

-1%

43%13%

-4%

5%

1%

3%

Information
Technology/
Telecom

Consumer
Electronics

Photo

Office/
Office Consumable

WEST EU(15) EAST EU(7)

Technical Market by Productgroups
Sales Value  Growth Rates ±LY%           GfK Panelmarket

Febr.2009 vs. Febr.2010

Technical Market
Index

3%

-7%

-9%

12%

-3%

GTME/ZA(6) ROMANIA

Photo=DSC, MC, MMC, Im.Displays, Interch.Lenses, Films       CE=CC, CRT-TV, PTV/Flat, USB Memory       IT/TC= Mobile-/Smartphones, SOS, Visual Cams
Off/OC= Coated Paper, MFD, Printers, Scanner, Monitors, Inkjet Cartridge, Laser Cartridge
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46

10

12
18

4445

10

10 16

45
51

11

11 19

48

Europe America Japan China ROW

World Market - Digital Cameras
Sales Volumes (Mill.)
2007 - 2009

2007

126 Mill.
(+ 18 %)

13 %

36 %

36 %

8 %

8 %

2009

140 Mill.
(+ 11 %)

36 %

34 %

14 %

8 %

8 %

2008

35 %

8 %

9 %
14 %

34 %

130 Mill.
(-7 %)



28

GfK Retail and Technology
Imaging Markets – Global Trends   Speaker:Marion Knoche

April 19, 2010

46

11

12
19

45
46

10

12
18

4451

11

11 19

48

Europe America Japan China ROW

World Market - Digital Cameras
Sales Volumes (Mill.)
2008 - 2010

2008

140 Mill.
(+ 11 %)

13 %

34 %

36 %

8 %

8 %

2010*

130 Mill.
(-7 %)

35 %

34 %

15%

8 %

9 %

2009

35 %

8 %

9 %
14 %

34 %

133Mill.
(+ 2 %)

* 2010 ESTIMATE in March 2010
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92%

8% 10%

90%

World Wide DSC Fixed/Changeable Lens
Share Volumes %
2008 - 2010

2008 2010*

140 Mill.
(+11 %)

9%

91%

Fixed L. Chang.L.

2009

130 Mill.
(-7 %)

*forecast in March 10

133 Mill.
(+2 %)
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66,6 66,1

93,4

72,9
67,4 66,9 66,6 66,1 64,2

61,7

47,6

81,3

JP WEU(7) CH UK NL BE ES DE AT FR SE IT

HOUSEHOLD/PERSONEL PENETRATION FEBR.2010
WEST EUROPE AND PER COUNTRY

DSC Total Household Penetration* in %

*including Data 2007 - 2009

24,4
25,8

39,2

31,4 31,1 30,3
27,7

25,8 25,5
23,3

18,4

34,1

JP WEU(7) CH UK DE NL SE BE AT FR ES IT

DSC Total Personel Penetration* in %

+ 2%

- 6%

- 5%

- 5%

- 2%
- 4%

-11%
- 3%

+ 4%
-12%

- 5%

+24%
( -11%)

PM Growth Rates:
Jan.-Febr.2010 vs 2009
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23,5

34,6
31,6

27,8 26,1 24,6 24,1 22,7 21,4
17,3

28,0

WEU(7) CH UK DE NL SE AT BE FR ES IT

60,0

82,4

75,5

61,7 59,8 59,4 57,6 57,4
53,1

44,6

65,1

WEU(7) CH UK NL ES AT DE BE FR SE IT

HOUSEHOLD/PERSONEL PENETRATION FEBR.2010
WEST EUROPE AND PER COUNTRY

DSC Fixed Lens Household Penetration* in %

*including Data
2007 –2009

PM Growth Rates:
Jan.-Febr.2010 vs 2009

DSC Fixed Lens Personel Penetration* in %

+ 1%

- 6%

- 7%

- 3%

-12%
- 5%

- 5%
- 4%

- 1%
-12%

- 6%
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4,1

11,7 11,3
8,7

7,6 6,8 6,0 5,4 4,6
2,6

8,8

WEU(7) CH SE NL DE AT BE UK FR ES IT

10,4

27,8

23,1

18,6 18,4
16,4

14,3 13,7 13,3

6,8

20,5

WEU(7) CH SE NL AT DE BE UK FR ES IT

HOUSEHOLD/PERSONEL PENETRATION FEBR.2010
WEST EUROPE AND PER COUNTRY

DSC Changeable Lens Household Penetration* in %

*)including Data 
1997-2009

PM Growth Rates:
Jan.-Febr.2010 vs 2009

DSC Changeable Lens Personel Penetration* in %

+ 7% +28% +11% - 2% + 1% - 2% -10% - 1% +17% -12%- 1%
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24,4
25,8

13,5 12,4 12,2
10,0

8,4

4,1

16,0

JP WEU(7) EEU(5) CZ HU PL RU SK RO

66,6 66,1

29,8
35,4

32,3
27,6

23,9

12,2

39,0

JP WEU(7) EEU(5) CZ PL HU RU SK RO

HOUSEHOLD PENETRATION FEBR.2010
EAST EUROPE AND PER COUNTRY

DSC Total Household Penetration* in %

*including Data 2007 –2009
PM Growth Rates:Jan.-Febr.2010 vs 2009

DSC Total Personel Penetration* in %

- 5%
- 9%

-20%
-33%

-20%
+ 1%

-10%

+24%

-23%
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60,0

28,0

36,2
30,8

26,4
22,6

11,8

31,7

WEU(7) EEU(5) CZ PL HU RU SK RO

10,4
5,9

9,4

3,6 3,4 2,3 1,9
7,1

WEU(7) EEU(5) PL CZ SK HU RU RO

HOUSEHOLD PENETRATION FEBR.2010
EAST EUROPE AND PER COUNTRY

DSC Fixed Lens Penetration1) in %

DSC Changeable Lens Penetration2) in %

1)including Data 2007 –2009
PM Growth Rates:Jan.-Febr.2010 vs 2009

2)including Data 2003 –2009
PM Growth Rates:Jan.-Febr.2010 vs 2009

- 6%

-10%

-19%

-38%
-19%

+ 1%
-10%

- 6% -12% -26% - 7% -29% +  8%- 1% + 61%

-25%
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Film & Picture Capturing Markets Western Europe 15
Mio. Units
2008 - 2009
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Video; 

21%

 

video; 

79%

Wo. 

Video 

5%
Video 

97%
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Video; 

0,20%
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99,8%

video 

88%
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12%
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86%

wo.  

video; 
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video; 

0,2%

wo. 

Video; 

99,8

%

video; 

2,5%

wo. 

Video; 

97,5

%

Wo. 

Video 

22%
Video 

78%
Camphones

-7%

Smartphones
+144%

DSC Fixed Lens
-7%

DSC Chang.Lens
+8%

21 19

1
3
5

11

71
66

3

2008 2009

Camphones

Smartphones

Camcorder

MMC

DSC Fixed Lens
Video

DSC Chang.Lens
Video

2008 2009

100                100

+/- 0%
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Film& Picture  Capturing Markets Western Europe 15
Mio. Euro
2008 –2009

Video 

92%

Wo. 

Video 

8%

wo.  

video; 

2%

video; 

98%

wo.  

video; 

0,20

%

video; 

99,8

%

Video 

70%

Wo. 

Video 

30% Video 

67%

Wo. 

Video 

33%

video; 

1%

wo.  

video; 

99%

video; 

12%wo.  

video; 

88%

Wo. 

Video 

9%

Video 

91%
Camphones

-18%

Smartphones
+102%

DSC Fixed Lens
-10%

DSC Chang.Lens
+++

4

25
22

8 7

10
20

57
47

2008 2009

Camphones

Smartphones

Camcorder

MMC

DSC Fixed Lens
Video

DSC Chang.Lens
Video

2008 2009

100                100

-1%
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Film Capturing Markets Eastern Europe 11
Mio. Units
Jan.-Febr. 2009 - 2010

Wo. 

Video; 

35%

 

video; 

65%

Video 

100%

video; 

100,0

%

video 

92%

wo.  

video; 

8%

video; 

92%

wo.  

video; 

8%

video; 

0,6%

wo. 

Video; 

99,4

%

video; 

3%

wo. 

Video; 

97%

Wo. 

Video 

25%Video 

75%
Camphones

- 5%

Smartphones
+79%

DSC Fixed Lens
- 7%

DSC Chang.Lens
- 3%

14 13

2
5 9

79 76

2

2009 2010

Camphones

Smartphones

Camcorder

MMC

DSC Fixed Lens
Video

DSC Chang.Lens
Video

2009 2010

100                100

- 1% ( - 23% in 2009)
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Film Capturing Markets Eastern Europe 11
Mio. Euro
Jan.-Febr. 2009 –2010

Video 

87%

Wo. 

Video 

13%

video; 

100%

video; 

100,0

%

Video 

74%

Wo. 

Video 

26%
Video 

72%

Wo. 

Video 

28%

video; 

4%

wo.  

video; 

96%

video; 

13%wo.  

video; 

87%

Wo. 

Video 

9%

Video 

91%
Camphones

-12%

Smartphones
+51%

DSC Fixed Lens
+ 8%

DSC Chang.Lens
+20%

1 3

13
14

4
4

13

19

69
60

2009 2010

Camphones

Smartphones

Camcorder

MMC

DSC Fixed Lens
Video

DSC Chang.Lens
Video

2009 2010

100                100

+ 1%  ( - 39% in 2009)



39

GfK Retail and Technology Imaging Markets – Global Trends   Speaker:Marion Knoche April 19, 2010

Film Capturing Markets Romania
Mio. Units
Jan.-Febr. 2009 - 2010
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Video; 
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%
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Video 
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Camphones

-10%

Smartphones
+ 2%

DSC Fixed Lens
-24%

DSC Chang.Lens
+61%

6 5
1
5 5

88 89

1

2009 2010

Camphones

Smartphones

Camcorder

MMC

DSC Fixed Lens
Video

DSC Chang.Lens
Video

2009 2010

100                100

-11% (+5%)

(13%)
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Film Capturing Markets Romania
Mio. Euro
Jan.-Febr. 2009 –2010
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1
9 10
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23 22

64 64
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Camcorder
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Video
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100                100

-22%  ( -34% in 2009)

(17%)
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Digital Cameras Total
Price Comparison by Regions                  GfK Panelmarket
Last 15 months

100

150

200

250

300

350

WEST EU(11) 169 195 199 201 202 200 209 209 213 216 207 193 182 206 212

EAST EU(11) 144 142 165 161 169 165 180 179 179 187 193 189 174 174 190

ROMANIA 110 102 107 115 119 133 142 140 141 144 142 134 121 129 138

GTME/ZA(6) 169 174 179 180 180 175 185 183 188 182 179 177 177 186 182

ASIA(13) 197 233 237 227 236 228 235 219 220 218 216 212 204 221 227

CHINA 240 251 264 249 256 238 246 230 228 224 219 224 229 225 228

INDIA 142 153 138 140 141 145 141 139 135 134 127 137 134

JAPAN 314 294 290 281 309 296 282 271 258 277 281 270 237 222 241

Dec 

08

Jan 

09

Feb 

09

Mar 

09

Apr 

09

May 

09

Jun 

09

Jul 

09

Aug 

09

Sep 

09

Oct 

09
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09

Dec 

09

Jan 

10
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10
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Digital Fixed Lens Cameras
Price Comparison by Regions                  GfK Panelmarket
Last 15 months

90

110

130

150

170

190

210

230

WEST EU(11) 134 144 145 146 152 154 160 163 165 163 155 142 141 150 150

EAST EU(11) 122 118 127 129 135 135 147 149 147 148 149 143 139 139 143

ROMANIA 103 96 98 104 109 121 129 126 126 125 122 116 109 112 118

GTME/ZA(6) 142 152 154 150 155 156 163 161 163 158 151 148 147 159 153

ASIA(13) 153 184 182 175 185 179 180 173 173 169 169 160 157 170 176

CHINA 189 203 207 196 202 191 192 188 184 179 177 171 174 176 181

INDIA 134 137 126 133 133 137 134 133 126 127 121 131 127

JAPAN 205 205 194 196 207 203 187 185 187 200 191 184 165 154 166
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08
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09

Feb 

09
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09

Apr 

09
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09

Jun 

09

Jul 

09
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09
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09
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09
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09
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10
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10
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Digital Changeable Lens Cameras
Price Comparison by Regions                  GfK Panelmarket
Last 15 months

350

450

550

650

750

850

950

1050

1150

1250

WEST EU(11) 557 604 646 655 634 599 614 626 645 649 659 670 611 636 676

EAST EU(11) 509 498 530 545 580 567 600 616 640 650 667 639 607 614 665

ROMANIA 413 394 456 480 449 458 454 443 496 492 509 437 486 485 509

GTME/ZA(6) 706 696 747 835 749 725 745 740 781 746 734 740 723 693 724

ASIA(13) 686 770 764 725 759 714 738 673 674 675 664 661 673 686 684

CHINA 762 833 821 795 805 747 759 678 699 687 656 665 699 700 701

INDIA 500 571 558 561 556 593 550 568 532 514 557 504 489

JAPAN 1.181 1.081 1.037 892 942 873 924 908 890 870 903 909 824 790 837
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09
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09
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Some results of a consumer survey  Germany  October 2009
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Using the video function in the camera

55%

45%

yes

no

When buying the camera was a 
video facility an important 
factor for you? (Q. 20)

Do you make videos with the 
camera? (Q. 19)

30%

70%

28%

72%

Was HDTV 
important, too?
(Q. 20a) 

Base: respondents, who own a digital camera

(n=403) (n=220)

(n=67)
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95%

52%

37%

21%

9%

PC Camera TV Videophone/mobile

phone

Digital picture frame

Devices used for looking at the photos (multiple answer) 

46%
54% 50% 50% 40%

60%
44%

56% 61%

39%

Split by Gender

male
female

Also in HDTV?

69%

31%

yesno

Users of HDTV

32%

68%

How do you look at the photos? - Q. 9 -

Base: respondents, who own a digital camera and look at their photos

n = 395

Most of the people look at their photos 
at the PC.

1/3 of the people look at the photos by 
TV, 1/3 of them by HDTV.
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98%

74%
70%

45%

34% 31%

4%

80%

11%

21%

10%
13% 13% 14%

looking at

pictures

myself or

with family

send by e-

mail

print as

photos

use for

online

auction

upload to

forums and

communities

create a

photobook in

retail

create

scrapbooks

Distribution % of saved photos

Young people are much more active in uploading 
photos in forums and communities and in creating 

scrapbooks.

98%

74% 70%

45%
34% 31%

4%

98%

69% 68%

40%

57%

35%

11%

lo
o
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n

g
 a

t
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ct
u
re
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y

m
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e
lf
 o

r
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il
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ri
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p
ic

tu
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 in
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o
to
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o

o
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in

th
e
 r

e
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il

ce
a
te

s
cr

a
p

b
o

o
ks

total < 30 years

Base: Distribution: respondents, who own a digital camera  
% of saved photos

n = 403

Further actions taken with photos saved (multiple answer) 

What do you do with the photos you saved? - Q. 7 -
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FACEBOOK  tops the list of the world`s largest social network*
Unique visitors in  Mill

* Source   The Wall Street Journal  March 5-7 2010

236,3

0

129,2

6,1
40,2

471,4

166,6

119,6

73,5
54,2

2009 2010

Facebook.com

Windows Live
Profile

My Spice Sites

Twitter.com

Baidu Space 
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Methods of printing photos (multiple answer) 

76%

56%

29%
27%

20%

41%

32%

9%
11%

8%

print  yourself order online order at photokiosk order at shop from

electronic medium

order at orderstation

Distribution % of printed photos

Do you print your photos yourself or do you order the print elsewhere? 
In what proportion do you print photos at home, order at a shop and order on the internet? (multiple answers) (Q. 10)

Base: Distributions: respondents, who own a digital camera and print photos  
printed photos

67%

33%

Split by Gender

male

female

54%
46%

60%

40%
49% 51% 54%

46%

51% 49%

Total: respondents, 
which print photos

- Distribution -

n = 284
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3 Findings
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• The Imaging market had faced some decline in 2009 more in East – and 

Romania - than in  West Europe

• this is despite the lower penetration in those markets

• Which raises the expectation of increasing potentials  in these markets  

even  faster than in West europe

•As turning  homepenetration to personal penetration

• add/ repurchasing is determined by  feature developments  ( Japan Leading 

position) 

- Romania  is  following with some time gap the global trends-

• Film capturing  is  getting  a driving factor  for the Imaging Markets

• sharing  from both  pictures and  video  is getting more popular on 

internet platforms

•Less printing at home is further influenced by  increase in retail printing

Bullet Points  : 
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The Impact of the recession varies by country and productgroup!
Some countries may even have surpassed the  recession- others 
have not seen any effect

Look for the challenge, be creative and flexible ! 

Avoid nervous  marketing ! 

Images are eternal and will last  for ever! 
- particularly in difficult times consumers need emotion

and this  is all about Images!

FINDINGS
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Opportunities to smoothen any price erosion 

look for brand equity and loyalty 
– create *value* not price 

innovate with  features

keep short life cycles 

FINDINGS
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Thank you for your attention!
Your contact : Marion.Knoche @GfK.com


