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Universes - Number of Outlets

1.) Western Europe: AT, BE, CH, DE, DK, ES, FI, FR, GB, GR, IT, NL, PT, SE

1998 - 2009 No. of Outlets 
2009

El. Buying Groups

El. Chains/TSS

El. Independents

Photo Specialists

Office Equipment Retailer incl. Stationers

-12.247

1.001

-4.039

-8.876

4.272

17.683

26.315

6.007

18.807

34.291

17.518

42.809

35.920

17.889Hypermarkets / C&C / Variety Stores

Telecom. / Mobile Phone Specialists

Computer Specialists

Systemhouses

6.089

20.665

10.278

2.689

Western Europe 1.)

1998/2009 

+ 19.832 new traditional Outlets
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Universes - Number of Outlets

1.) Eastern Europe: CZ, HU, PL

1998 - 2009 No. of Outlets 
2009

El. Buying Groups

El. Chains/TSS

El. Independents

Photo Specialists

Office Equipment Retailer incl. Stationers

-4.016

862

1.918

-320

313

2.872

2.063

1.168

3.857

1.502

Hypermarkets / C&C / Variety Stores

Telecom. / Mobile Phone Specialists

Computer Specialists

Systemhouses

4.079

5.937

5.839

885800

4.437

2.297

2.486

+  7.541 new traditional Outlets

Eastern Europe 1.)

1998/2009 
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Changing Universes and Retail Structures: 1998 vs. 2009

Western Europe1): + 19.832 new traditional Outlets

1.) Western Europe: AT, BE, CH, DE, DK, ES, FI, FR, GB, GR, IT, NL, PT, SE      2.) CZ, HU, PL

CEE2): +  7.541 new traditional Outlets

Western Europe1): + ~ 10.300 B2C Online Shopping Websites

http://www.nomatica.fr/
http://www.quelle.de/is-bin/INTERSHOP.enfinity/eCS/Store/de/-/EUR/Q_Storefront-Start;sid=mYJf3FQZ3vJf3xdgKVvzyDdjlG2MK41dnpw=?Linktype=A
http://www.otto.de/is-bin/INTERSHOP.enfinity/WFS/Otto-OttoDe-Site/de_DE/-/EUR/OV_BrowseCatalog-Storefront;sid=QSTuzSjkXDLqzWud8dLH7TNI2PlRnrJgVmFaf6EIEztLg8yRxwRFoSU8lkZSGw==?ls=0
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Source: http://blog.karmona.com, Moti Karmona
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Source: http://www.cyberlearnonline.com/pic2/internet-marketing.jpg
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Quelle: http://www.internetworldstats.com/stats4.htm#europe, 30.09.2009 accessed 10.01.2010

2010

2000

Internet Penetration % of Population 2010/2000

NO

91

49

24

NL

86

45

SE

89

37

DK

84

CH

29

76

UK

76

26

ES

72

13

29

DE

66

BE

70

19

FR

69

14

AT

72

26

7

HU

59

10

PL

52

SK

65

17

11

CZ

59

IT

52

23

4

RO

36
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Source: Internet World Stats –
www.internetworldstats.com
Estimated Internet users for September 2009

http://www.internetworldstats.com/
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Brick&Mortar 
Retailers

Click&Mortar 
Online Sales Pure Players

offline online

Definitions and Reporting

Click&Mortar 
Traditional Sales 

Traditional 
Sales

Internet Sales
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11 Countries Europe1 Technical Consumer Goods2

Sales Value % / Jan-Dec 2009  Internet Sales B2C – Countries

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo, MTG (=Multifunctional Technical Goods)

88,4

%

11,6

%

Internet Sales Traditional Sales

Jan-Dec 2009

9
14

3

4

10

6
5

7
8

16

17
1819

PT

BE

NL

IT

DE

UK

ES FR

CZ

CH

AT
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Massively Growing B2C Internet Sales-Share for TCG in Europe

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo

8,6%

10,2%

11,6%

6,4%

2006 2007 2008 2009
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11 Countries Europe1 Technical Consumer Goods2

Sales Value % / Jan-Dec 2009         Internet Sales B2C – Shares

83,1 84,1 87,6 88,6 89,9 90,5
94,9 96,8 97,8 98,2

17,3 16,9 15,9 12,4 11,4 11,1 9,5
5,1

82,7

1,82,23,2

88,4

%

11,6

%

Internet Sales Traditional Sales

Jan-Dec 2009

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo, MTG

2. 1. 3.4. 5.Total Sales Ranking Internet
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11 Countries Europe1+Romania Technical Consumer Goods2

Sales Value % / Jan-Dec 2009         Internet Sales B2C – Shares

88,4

%

11,6

%

Internet Sales Traditional Sales

Jan-Dec 2009

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo, MTG

2. 1. 3.4. 5.Total Sales Ranking Internet
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11 Countries Europe1 Technical Consumer Goods2

Sales Value % / Jan-Dec 2009 Internet Sales B2C – Shares

83,1
89,0 91,4 92,9 93,3

18,3 16,9
11,0 8,6 7,1 6,7

81,7

IT/O Photo CE Telco MDA SDA

Jan-Dec 2009

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo, 

88,4

%

11,6

%

Internet Sales Traditional Sales
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11 Countries Europe1 Technical Consumer Goods2

Growth, Value % / Jan-Dec 2009 Internet Sales B2C

0,2

-3,3

-3,5

-4,6

-4,7

-2,0

-3,3

SDA

MDA

Telco

CE

Photo

IT incl. Office

TCG Total

Internet Sales Traditional Sales B2C Market

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo
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11 Countries Europe1 Technical Consumer Goods2

Growth, Value % / Jan-Dec 2009 Internet Sales B2C

-1,3

-5,6

-4,2

-4,8

0,2

-3,3

-3,5

-4,6

-4,7

-2,0

-3,3

-5,7

-6,5

-9,0

SDA

MDA

Telco

CE

Photo

IT incl. Office

TCG Total

Internet Sales Traditional Sales B2C Market

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo



17

GfK Retail and Technology International Retail Trends 2009 Ciprian Hatneanu 15 April 2010

11 Countries Europe1 Technical Consumer Goods2

Growth, Value % / Jan-Dec 2009 Internet Sales B2C

27,9

10,8

25,6

5,0

5,5

9,8

9,6

-1,3

-5,6

-4,2

-4,8

0,2

-3,3

-3,5

-4,6

-4,7

-2,0

-3,3

-5,7

-6,5

-9,0

SDA

MDA

Telco

CE

Photo

IT incl. Office

TCG Total

Internet Sales Traditional Sales B2C Market

Source: GfK RT Retailpanel 1.) AT, BE, CH, CZ, DE, ES, FR, IT, NL, PT, UK 2.) CE, MDA, SDA, TC, IT, OE, Photo
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Summary

Traditional Sales: Organized channels have been gaining shares.

The Internet Sales Share is growing! Growth rates are still very high but slowing down due to a 
rising basis. The ceiling is by far not reached yet.

In Romania the Internet penetration rate is below the European average but it is in Top 10 
Internet countries by number of users. 

In average every tenth Euro spent on Technical Consumer Goods in Europe today is spent with a 
mouse click. Internet Sales play an important role in the mind set of the consumer.
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GfK Romania

Retail and Technology
3 George Constantinescu Street, 
BOC Upground Building, 6th floor, District 2, 
020339 Bucharest
Romania

www.gfkrt.com
www.gfk-ro.com

Thank you for your attention!


