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Irons: 442

Vac. Cleaners: 395

The World‘s Hunger for Small Domestic Appliances
GfK World Market Estimation 2009

Kettles: 312
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Hair Stylers: 339

* based on the assumption of 6x12 h business hours per week

Average Sales Units 
per Minute*

Hair Dryers: 379Dental Care: 324
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Small Domestic Appliances
Sales Units Growth Rate PY, March 09-February 10
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Small Domestic Appliances
Sales Value LC Growth Rate PY, March 09-February 10
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In many key SDA markets a trading up was achieved
2005-2009
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EuropeEurope

HOT BEVERAGE KITCHEN FLOORCARE PERSONAL 

Growth Drivers in Europe
Sales Value EUR Growth Rates PY

© by GfK-RT, www.gfkrt.com

HOT BEVERAGE 
MAKERS

ESPRESSO 
CAPSULE 
SYSTEMS
(+18%)

ESPRESSO FULLY 
AUTOMATIC
(+6%)

PAD MACHINES
(+3%) 

KITCHEN 
APPLIANCES

KITCHEN 
MACHINES
(+17%)

DEEP FRYERS
(+5%)

HANDBLENDERS
(+6%)

HANDMIXERS
(+9%)

FLOORCARE

ROBOTS
(+130%)

HANDSTICK VCs
(+7%) 

PERSONAL 
CARE

HAIR CLIPPERS
(+5%)

EPILATORS
(+3%)
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In Romania the crisis is not over yet
Sales Value LC /EUR Growth Rate PY, SDA Total
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MAR09-FEB10

SDA

VACUUM CLEANERS

-14,6

-20

SDA Development in Romania
Sales Value LC Growth Rate PY

JAN10-FEB10

-12,4

-19,5
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PERSONAL CARE*

IRONS

BEVERAGE

FOODPREPARATION

-19,7

-10,1

-10,7

-4,9

* wo. Hair Stylers
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Sales Units Sales Value RON

Motors of Growth
(Impact in percent-points)

- 13,3 - 14,6

Which developments affected the Romanian Panelmarket?
Growth Rate PY, March 09-February 10
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(Impact in percent-points)

ESPRESSO PUMP PORT. CLSD 0,7

HAND MIXER 0,6

CHOPPER 0,5

HANDSTICK VAC CL 0,3

WATER KETTLE 0,2

DEEP FRYER 0,1

LIQUIDISER 0,1

… ...

WET&DRY VAC. CLEANER -2,9

CYLINDER VAC. CLEANER -5,2
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Innovations driving the market
March 09-February 10

Ø Price LC
Feature
LC %

Growth Rate PY
Value LC

ESPRESSO + FILTER COFFEE

pump portioned closed

174

489 9,0 %>200

-14,1
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HANDBLENDER

with metal stick

136

185 37,9 %23,0

-0,2

CYLINDER

>= 2000 watt

230

332 14,5 %20,3

-15,9
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Distribution cannot make 

a weak product strong,

The Role of Distribution

13
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a weak product strong,

but it can make a good product fail !

Louis Stern, 1991



14

GfK Retail and Technology Title of presentation Name of presenter 15 April 2010GfK Retail and Technology SDA – A Signpost in Stormy Weather Christian Knapp 15 April 2010

Weighted Distribution Gaps
GfK Panelmarket Romania, Jan-Feb 10

ESPRESSO &
FILTER COFFEE

FOOD
PREPARATION

VACUUM
CLEANERS

100
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Espresso
PPC

66 Hand 
blenders

with 
metal stick

96

Cylinders
>= 2000 

watt

89 86

05

Kitchen
Machines

Food
Processors
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GfK Panelmarket Romania
March 09-February 10

FOOD PREPARATION

KITCHEN MACHINE

148-4,9

Ø Price LC
Feature
LC %

Growth Rate PY
Value LC

745-48,5 0,6
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KITCHEN MACHINE

FOOD PROCESSOR

LIQUIDISER

HANDBLENDER

HAND MIXER

CHOPPER

745-48,5 0,6

349-20,9 42,7

1425,8 7,2

136-0,2 21,9

8016,9 23,5

99>200 4,0
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RO UA HU CZ

42,7

5,9

42,4

8,3

7,4

13,1

15,8

16,5

4,3

KITCHEN MACHINE
FOOD PROCESSOR
LIQUIDISER

Food Preparation
Sales Value %, March 2009-February 2010
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7,2

21,9

23,5

4

4,6

36,4

9,6

1,2

37,5

27,9

5,7

4,3

39,1

22,3

2

LIQUIDISER
HAND BLENDER
HAND MIXER
CHOPPER
Others
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Retail Scene in Europe
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GB IT RO HU CZ

19,4

62,7

50,1El.Retailer

El. Retailers vs. Mass Merchandisers
Sales Value %, March 2009-February 2010
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80,6

73,3

26,7

62,7

37,3

49,9

72,2

27,8

Mass Merch
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CYLINDER

TRAD. STEAM 
IRON

FOOD
PROCESSOR

EPILATOR

STRAIGHTENER

9,5 13,1
8,6 5,1

55,6

5

53,7

Distribution Channels by Product Groups
GfK Panelmarket Romania, Sales Value %, March 2009-February 2010

Independents
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Sales Mio. Value EUR 21,3 9,5 5,5 4,3 2,4

58

32,5

52

35

56,2

35,2

55,6

39,3

53,7

41,3

TecSuperstores
& El. Chains
Mass Merch
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34,9

Cylinder VC: Price Bands by Channels
GfK Panelmarket Romania, Sales Value %, March 2009-February 2010

Panelmarket

34,3

Independents

24,1

24,5

TecSuperstores + 
El. Chains

54,3

Mass Merch
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230 Price RON

25,4

39,7

234

30,1

35,6

269

24,5

51,3

182

25,5

20,3

0<200 RON

200<300 RON

>=300 RON
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Internet Sales
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Internet Sales
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SDA TOTAL
Growth Rates PY
March 2009 - February 2010

Panelmarket Europe
SDA TOTAL

Traditional Sales

Sales Units Sales Value EUR Price EUR

-2,8 -1,6 1,2
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Traditional Sales

Internet Sales

-2,8

30,9

-1,6

30,8

1,2

-0,1



23

GfK Retail and Technology Title of presentation Name of presenter 15 April 2010GfK Retail and Technology SDA – A Signpost in Stormy Weather Christian Knapp 15 April 2010

SDA TOTAL
Growth Rates PY Panelmarket Europe

SDA TOTAL

DE

MAR08-FEB09 MAR09-FEB10

ES

MAR08-FEB09 MAR09-FEB10

CZ

MAR08-FEB09 MAR09-FEB10

PL

MAR08-FEB09 MAR09-FEB10

March 2009 - February 2010
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90,2

9,8

87,8

12,2

99,1 98,8

1,2

89,2

10,8

88,6

11,4

96,2

3,8

95,8

4,2

Traditional Sales
Internet Sales
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SDA TOTAL
Growth Rates PY
March 2009 - February 2010

Panelmarket Europe
SDA TOTAL
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Traditional Sales
Internet Sales

90,7

9,3

92

8

92,3

7,7

80,1

19,9

84,8

15,2

91,4

8,6

93,2

6,8

94,8

5,2

96,8

3,2

97,4

2,6

95,3

4,7
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Thank you, and…
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GfK Growth from Knowledge

Enjoy the rest of the day! 


